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Welcome... 

W  elcome to FWAõs 9th Annual Writ-
ers Conference. 
This year, we 

have more agents and publishers than 
ever before. Some favorites return, and 
theyõre joined by some new ones. If you 
havenõt yet booked your interviews, talk 
to someone at the Conference Registra-
tion Desk right away before they fill up! 
Weõre proud to have you join us at 

the Orlando Marriott Lake Mary once 
again, and pleased to offer you the same 
great room rate as in past years, with  
superb meals created by their award-
winning chef. 

As FWA heads towards 1,200 
members and we approach our ten-year 
anniversary, itõs important to take a mo-
ment to reflect on how it all happens. 

You, our members, make it happen. 
The Writers Group Leaders scattered all 
over the state of Florida and as far north 
as Asheville, North Carolina, give of 
their time and expertise on a regular 
basis, hosting regular meetings and 
bringing you speakers. The regional 
directors and officers also contribute a 
great deal of their time, ensuring that the 
administrative work of Florida Writers 
Association runs smoothly. But, without 
you, there would be no FWA. 

Janet Marie Bill, your Conference 
Director this year, has put together an 
outstanding weekend for you, and Mary 

Lois Sanders, your Faculty Chairperson, 
has gathered some of our industryõs top 
names to lead workshops and share 
information with you. 

FWA is again proud to sponsor a 
Silent Auction for the benefit of the 
Florida Writers Foundation, a 501[c]3 
charitable foundation created to help 
fight illiteracy in Florida. The Confer-
ence Bookstore will be open all week-
end, with your favorite books from the 
faculty as well as FWA members. Both 
of these areas are great places to shop 
for holiday gifts, and I urge you to take 
advantage of them. 

As FWA heads towards 1,200 

members and we approach our 

ten-ȅŜŀǊ ŀƴƴƛǾŜǊǎŀǊȅΣ ƛǘΩǎ ƛƳπ

portant to take a moment to 

reflect on how it all happens. 

FWA Collection #2ñSlices of Life will 
also debut at this conference. Itõs the 
second in a series of collections of short 
stories authorized by the Board of Direc-
tors to showcase our membersõ writing. 
Eliot Kleinberg, our Person of Renown 
this year, will be recognized during  

Saturdayõs luncheon program. 
Be sure to look in your goodie bag 

for a handout detailing information on 
FWA's Collection #3ñLet's Talk. 
W. Bruce Cameron, our Person of Re-
nown for next year, will kick that off on 
Sunday morning. 

Whatever you come to the confer-
ence to find, we know youõll find 
warmth, sharing, caring, and more infor-
mation than you can possibly carry 
home! Welcome to your Ninth Annual 
Florida Writers Conference! 

Chrissy Jackson 

Chrissy Jackson 
FWA President 

Orlando Chapter  Orlando Chapter 
Supports local writers Jerry Wolfe-Grande and Sunshine Schulenberg and 

Celtic writers such as James Joyce, William Butler Yeats, Seamus Heaney, Samuel Beckett, Brian Coffey, James Boswell, 
Robert Burns, Sir Arthur Conan Doyle, Robert Stevenson, Marion Eames, Richard Hughes, Arthur Machin, John Cowper 

tƻǿȅǎ ŀƴŘ 9ŘǿŀǊŘ ¢ƘƻƳŀǎ Χ ǘƻ ƴŀƳŜ ŀ ŦŜǿΗ 
www.newworldcelts.org 

NWC Meetings every 2nd Thursday, 7:30p @ Claddagh Cottage at Curry Ford and Conway, Orlando 

http://www.newworldcelts.org
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Schedule of Events 

FRIDAY, OCTOBER 22 

6:00 AM 
À Office open, Ballroom A 

À Exhibitor setup, Great Hall 

7:00-8:00 AM 
À Bookstore accepting books, Ballroom B-C 

À Genre discussion tables, ballrooms D & E 

À Continental breakfast, Great Hall 

À WORKSHOP 

Ċ Jamie Morris. Early Bird òJuice Groupó (prose writing 
workshop), Orchid 

8:00 AM 
À Silent Auction opens, Ballroom F 

8:00-noon 

À CONCURRENT  SIGNATURE  WORKSHOPS 

Ċ Adrian Fogelin. Unforgettable Stories/Unforgettable 
Characters (craft/character), Ballroom D 

Ċ Donna Ballman. Quilling the Lawyer: Writerõs Guide to 
Using the Law in Your Story (writing craft), Ballroom E 

Ċ Peggy Miller. The Prolific Poet (craft/poetry), Orchid 

9:00 AM 
À Bookstore open for shopping, Ballroom B-C 

À Interviews, Ballroom G-H 

À Exhibitors, Great Hall 

10:00-10:30 AM 
À Author signing: FWA Collection #2ñSlices of Life,  

Ballroom B-C 

10:15-10:30 AM 

À Morning break, Great Hall 

10:30-10:45 AM 

À Door prize drawing, Ballrooms D-E 

Noon-12:30 PM 
À FWA Collection #2ñSlices of Life winning authorsõ photo, 

Ballrooms D & E 

12:30-1:30 PM 
À Lunch: Eliot Kleinberg & FWA Collection #2ñSlices of Life, 

Ballrooms D & E 

1:30-2:00 PM 
À Conference orientation, Ballrooms D & E 

2:00-3:15 PM 

À CONCURRENT  WORKSHOPS 

Ċ Marjetta Geerling. Getting Out of the Slush Pile: 19 
Things Your First Page Must Do! (craft), Ballroom E 

Ċ Chantelle Aimee Osman. Marketing Your Screenplay 
(screen), Ballroom D 

Ċ Molli Nickell. The One-Page Synopsis (synopsis),  
Orchid 

Great  Hall

B-C
Bookstore

A

F

H

G

D E

Regist rat ion

Rest room s

Rest room s

Orchid

I

Orchid

I I

Orchid

I I I

Meeting Rooms 
Orlando Marriott Lake Mary 
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Schedule of Events (Cont., 2) 

3:15-3:30 PM 
À Afternoon break, Great Hall 

3:30-3:45 PM 
À Door prize drawing, Ballrooms D-E 

3:45-5:00 PM 

À CONCURRENT  WORKSHOPS 

Ċ Agents, Acquisition Editors, and Publishers. Panel Dis-
cussion (publishing), Ballrooms D & E 

Ċ Debora M. Coty. Writing for the Inspirational Market 
(genre/inspirational), Orchid 

6:00 PM 
À Office closes, Ballroom A 

À Bookstore closes, Ballroom B-C 

À Welcome reception, Great Hall 

7:00-8:00 PM 
À Silent Auction closes, Ballroom F 

À Dinner, Ballrooms D & E 

8:00-11:00 PM 
À Open Mic, Ballrooms D & E 

SATURDAY, OCTOBER 23 

7:00-8:00 AM 
À Genre Meet & Greet, Ballrooms D & E 

À CONCURRENT  WORKSHOPS 

Ċ Jamie Morris. Early Bird òJuice Groupó (prose writing 
workshop), Orchid I & II 

Ċ Peggy Miller. Early Bird òJuice Groupó (poetry writing 
workshop), Orchid III 

7:30 AM 
À Office open, Ballroom A 

8:00 AM 
À Bookstore open, Ballroom B-C 

À Genre Breakfast, Ballrooms D & E 

À Silent Auction, Ballroom F 

À Exhibitors, Great Hall 

9:00-10:15 AM 
À Interviews, Ballroom G-H 

À CONCURRENT  WORKSHOPS 

Ċ Allyson òAllyó E. Peltier. Revisions: Polishing Your 
Work for Publication (craft/revisions), Ballroom D 

Ċ Adrian Fogelin. Writing Novels that Hook Young Read-
ers (genre/juvenile), Orchid 

Ċ Laura Parker Castoro. Dialogue: Telling Talk that 
Sounds Real (craft/dialogue), Ballroom E 

10:15-10:30 AM 
À Morning break, Great Hall 

10:30-10:45 AM 
À Door prize drawing, Ballrooms D-E 

10:45-noon 

À CONCURRENT  WORKSHOPS 

Ċ Carlo DõEste. Youõre Never Too Old to Become a Writer 
(craft/research & writing, nonfiction), Ballroom E 

Ċ Rita Rosenkranz. All About the Author/Agent Relation-
ship (agents), Orchid Ballrooms 

Ċ Penny C. Sansevieri. Red Hot Internet Publicity 2.0 
(marketing), Ballroom D 

Noon-1:00 PM 
À Lunch, FWA T-shirt picture, Ballrooms D & E 

1:00-2:00 PM 
À Membership meeting: President and VP awards, past  

officer recognition, Ballrooms D & E 

2:00-3:15 PM 

À CONCURRENT  WORKSHOPS 

Ċ Linda terBurg. Marketing: Just the FactsñALL the 
Facts! (marketing), Ballroom E 

Ċ Charles R. òChuckó Dowling. In the Mood (craft/
mood), Ballroom D 

Ċ Laura Parker Castoro. Letõs Talk About Sex (craft/love 
scenes), Orchid 

3:15-3:30 PM 
À Afternoon break, Great Hall 

3:30-3:45 PM 
À Door prize drawing, Ballrooms D-E 

(Continued, page 8) 
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Schedule of Events (Cont., 3) 

3:45-5:00 PM 

À CONCURRENT  WORKSHOPS 

Ċ Vic DiGenti. Strong Narrative DriveðPutting Your 
Writing into High Gear (craft/narrative drive),  
Ballroom D 

Ċ Lynn Price. Good Grief, Who ARE all These Publish-
ers? (publication), Orchid 

Ċ Mary Sue Seymour. Romancing Religion: How to Write 
a Christian Romance (genre/romance), Ballroom E 

6:00 PM 
À Office closes, Ballroom A 

À Bookstore closes, Ballrooms B-C 

6:30 PM 
À RPLA reception, exhibitors, Great Hall 

7:30 PM 
À Silent Auction closes, Ballroom F 

À RPLA AWARDS BANQUET / KEYNOTE , Ballrooms D & E 

Ċ Carlo DõEste. Tell Me A Story (keynote) 

9:00-9:20 PM 
À RPLA Awards Banquet break, Ballrooms D & E 

9:20-10:45 PM 
À RPLA Awards ceremony, Ballrooms D & E 

SUNDAY, OCTOBER 24 

7:00-8:00 AM 
À Genre meet & greet, Ballrooms D & E 

À Silent Auction cash out, Ballroom F 

À CONCURRENT  WORKSHOPS 

Ċ Jamie Morris. Early Bird òJuice Groupó (prose writing 
workshop), Orchid I & II 

Ċ Peggy Miller. Early Bird òJuice Groupó (poetry writing 
workshop), Orchid III 

8:00-9:00 AM 
À Office opens, Ballroom A 

À Bookstore opens, RPLA published authors signing books, 

Ballroom B-C 

À Breakfast, Ballrooms D & E 

À Continental breakfast, Great Hall 

9:00-10:15 AM 
À Interviews, Ballroom G-H 

À Exhibitors, Great Hall 

À CONCURRENT  WORKSHOPS 

Ċ Lynn Price. Why Did You Reject Me? (publication), 
Ballroom E 

Ċ Rita Rosenkranz. How to Write an Irresistible Nonfic-
tion Book Proposal (genre/nonfiction), Orchid 

Ċ Debora M. Coty. Nuts & Bolts for Constructing Fiction 
(craft/fiction), Ballroom D 

10:15-10:30 AM 
À Morning break, Great Hall 

10:30-11:00 AM 
À Office closing, Ballroom A 

À Bookstore closing, Ballroom B-C 

À Exhibitors closing, Great Hall 

À CLOSING  KEYNOTE , Ballrooms D & E 

Ċ Tom Waters. In Chaos is Opportunity: How eBooks 
Are Changing the Business of Publishing and the Craft 
of Writing (keynote) 

Got a laptop? Check out our Quick Links: 

È FWA website: www.floridawriters.net 

È Conference blog: http://floridawriters.wordpress.com/ 

È FWA Network: http://fwanetwork.ning.com/ 

È Silent Auction blog: http://www.fwa2010conference.blogspot.com/ 

È Twitter @flawritersconf 

wŜƳƛƴŘŜǊΗ 5ƻƴΩǘ ŦƻǊƎŜǘ ǘƻ Ŧƛƭƭ ƻǳǘ ǘƘŜ ǎǳǇŜǊ-short evaluation form for each workshop  

and collect your tickets for the door prizes! 
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/!w[h 5Ω9{¢9 
Bestselling author. Carlo DõEste, a retired U.S. Army lieutenant colonel and a distinguished military 
historian, is the author of the acclaimed biographies Patton: A Genius for War and Eisenhower: A Soldier's 
Life, among other books on World War II. His latest biographyñWarlord: A Life of Winston Churchill at 
War, 1874-1945ñis considered a definitive work as riveting as the man it portrays. Warlord is a 
masterful, unsparing portrait of one of history's most fascinating and influential leaders during what 
was arguably the most crucial event in human history. Carlo and his wife Shirley Ann live in 
Massachusetts. 

òDõEste is a master analyst of 20th-century military leadership, and this book may be his finest yeté. 
He tells the complex story of a statesman and warrior.ó 
 ñPublishers Weekly (starred review) 

òAn engaging narrative. . . . Well-researched, balanced, and highly readableé. Carlo DõEste provides 
us with a very human look at Churchillõs lifelong fascination with soldiering, war, and command é 

with an eye for colorful quotation and telling anecdote.ò 

 ðThe Washington Post 

Saturday workshop: òYouõre Never Too Old to become a Writer.ó There are no big secrets to good 
writing, just some simple principles and common-sense rules by which anyone can produce quality 
writing. The workshop will focus on the art of writing and on researching and selling your work.  

Saturday keynote: òTell Me a Story.ó 

T.J. WATERS 
Author. T.J. Waters is a senior consultant for U.S. Special Operations Command Headquarters. He 
previously served as a Sr. Counterintelligence Analyst for U.S. Central Command, an Economics and 
Trade Security Analyst for the Central Intelligence Agency, and Vice President of a private intelligence 
consulting firm. Prior to his government service, he enjoyed a successful private-sector career that 
included Celotex Corporation, Lexis-Nexis, and BASF. He has an MBA from Wake Forest University 
and a BA from the University of Tennessee. He is an adjunct professor at Eckerd College in 
St. Petersburg, Florida, and has authored many articles, been featured or quoted by the BBC and the 
Wall Street Journal, and been featured on the cover of Government Executive Magazine. 

T.J. Watersõ CIA memoir entitled Class 11 was optioned for television three times. His ebook, Prior to 
the Snap, was so popular among military personnel that it garnered an invitation for Tom to join a USO 
tour of the Middle East. His fiction debut, a political thriller entitled Secret Signs, is scheduled to be 
released November 30. 

Sunday keynote: òIn Chaos is Opportunity: How Ebooks are Changing the Business of Publishing and 
the Craft of Writing.ó Writers are increasingly eschewing traditional physical book publishing. 
Publishers are moving to partial, and sometimes full time, digital publishing. What does this mean to 
writers? To bookstores? To readers? Attendees will learn why storytellingõs changes will be good for 
authors, how this òdisruptive technologyó is putting power in the authorõs hands, and what being an 
author will look like in a couple of yearsñif not sooner. 

When to see Carlo 

È Saturday, 10:45 AM-noon. Ballroom E. Workshop: òYouõre Never Too Old to Become a Writer.ó 

È Saturday at the Awards Banquet, 7:30 PM. Ballroom D-E. Keynote address: òTell Me a Story.ó 

È By special appointment. Check the website prior to the conference or the FWA registration desk 
at the conference. 

When to see Tom 

È Sunday, 10:30 AM. Ballroom D-E. Closing Keynote: òIn Chaos is Opportunity: How eBooks are 
Changing the Business of Publishing and the Craft of Writing.ó 

È By special appointment. Check the website prior to the conference or the FWA registration desk 
at the conference. 

Keynotes... 
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Signature Workshops... 

DONNA BALLMAN 
Author, attorney. Donna Ballman has practiced employment law for 23 years. She was named in The 
Lawdragon 500 Leading Plaintiffsõ Lawyers in America, 2007, and has received numerous awards. 
Donnaõs book, The Writerõs Guide to the Courtroom: Letõs Quill All the Lawyers, is part of Behler 
Publicationsõ award-winning òGet it Writeó series. Donna is much sought after for presentations to 
writers concerning the use of the law in fiction and nonfiction. 

Friday Signature Workshop: òQuilling the Lawyer: Writerõs Guide to Using the Law in Your Story.ó 
Most lawyers canõt read or watch stories about law because the factual errors are too frustrating. Gross 
misunderstanding of how the justice system works can take away from even the best plot. This 
workshop will touch on some of the highlights, give you a starting point for your research, or just 
trigger an idea for your story. Learn how to solve your manuscript problems and how to use the law in 
any storyñwhether it be a novel, short story, or screenplay. 

Attendees will learn how to use the civil justice system to enhance their novels, the major faux pas lay 
people make when writing about the law, and how to get their stories right. They will also walk away 
with inspiration and ideas to use in their stories today. 

ADRIAN FOGELIN 
Author. Adrian Fogelin is the author of seven well-received novels for young readers. Her first, 
Crossing Jordan, was chosen to represent the state of Florida at the National Book Festival. She is a two-
time Florida Book Award gold medal winner. Visit her website at www.adrianfogelin.com.  

Friday Signature Workshop: òUnforgettable Stories/Unforgettable Characters.ó Great stories begin 
with great characters. Starting with something as simple and concrete as an old pair of shoes or a 
pocket knife, each participant will build a solid and believable character to use in a story, or to take as a 
model when working on future characters. As the character develops, setting will take shape, along 
with a variety of plot ideas that grow naturally from the temperament and situation of the character. 
This workshop will also explore practical ways to attack some of the mechanics of storytelling, such as 
how to launch a story, how to integrate description without slowing pace, how to immerse the reader 
in the story and create the feeling that the story is unfolding as the reader turns the pages. Learn 
practical methods for creating believable, interesting characters; how to write an opening that will 
launch a compelling story; and basic plot types. 

Saturday workshop: òWriting Novels that Hook Young Readers.ó The young reader is not just an 
inexperienced adult. Everything, from how time is perceived to the understanding of how the world 
works, is different for the young reader. This workshop will explore the elements that make novels 
work for this unique audience. Adrian has a sense of the market and knows how to strike a balance 
between writing for the child-of-this-minute and writing a book that will endure on library shelves for 
years to come. She will also share what it is like to live the life of a childrenõs novelist. She will tell you 
how writers in this genre make a living, and what, besides writing, is required. Learn the elements of a 
novel that make them appealing to young readers, trends in the market, and how to make it as a 
novelist for young readers. 

Where to see Donna 

È Friday, 8:00 AM-noon. Ballroom E. Signature Workshop: òQuilling the Lawyer: Writersõ Guide 
to Using the Law in Your Story.ó 

È By special appointment. Check the website prior to the conference or the FWA registration desk 
at the conference. 

Where to see Adrian 

È Friday, 8:00 AM-noon. Ballroom D. Signature Workshop: òUnforgettable Stories/Unforgettable 
Characters.ó 

È Saturday, 9:00-10:15 AM. Orchid. Workshop: òWriting Novels that Hook Young Readers.ó 

È Critiques. For attendees who signed up and submitted 50 pages by August 1. 

È By special appointment. Check the website prior to the conference or the FWA registration desk 
at the conference. 

http://www.adrianfogelin.com
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Signature Workshops (cont., 2) ... 

PEGGY MILLER 
Poet. Peggy Miller, an editor with The Comstock Review, has an MFA from American University and has 
conducted poetry workshops for over 15 years. Her collection, What the Blood Knows, was published in 
2007 and Stone Being in 2009, both from Custom Words. She has published a chapbook, Martha 
Contemplates the Universe, Frith Press, and a Greatest Hits chapbook from Pudding House. Visit her on 
Facebook. 

Fridayõs Signature Workshop. òThe Prolific Poet.ó This workshop will highlight creativity and 
generating new poems. What is a prolific poet and how do you get that way? What habits of writing 
are most generative? How much time should one spend writing new material and how much time on 
revision? How do you keep your mind open to new ideas? How does the creative brain work? What 
are some exercises that will lead to new poems? How do you create a group of poems with the aim of 
making a cohesive collection? Expect an experience that is relaxed and generous and bring your 
questions. Bring paper and pen to work with prompts.  

Early Bird poetry workshops. Two one-hour poetry writing sessions on Saturday and Sunday 
mornings. In this participation-heavy format, writers write to a prompt and share their work aloud 
with the group. 

Where to see Peggy 

È Friday, 8:00 AM-noon. Orchid. Signature Workshop: òThe Prolific Poet.ó 

È Saturday, 7:00-8:00 AM. Orchid III. òJuice Groupó poetry writing workshop. 

È Sunday, 7:00-8:00 AM. Orchid III. òJuice Groupó poetry writing workshop. 

È By special appointment. Check the website prior to the conference or the FWA registration desk 
at the conference. 
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Agents... 

ROBERT BROWN 
Wylie-Merrick Literary Agency. AAR member Robert Brownõs recent projects include Heather 
Sharfeddinõs Sweetwater Burning (Bantam Dell, 2010) and Tim Carterõs Cupidity (Flux 2011). Needs and 
guidelines are available at http://blog.wylie-merrick.com. Follow him on Twitter at www.twitter.com/
agentrobert or find him on Facebook. 

Looking for: Cozies, contemporary and paranormal romance, romantic suspense, and new adult 
fiction, though for conference attendees only, he will consider other fiction genres. 

SHARENE MARTIN-BROWN 
Wylie-Merrick Literary Agency. AAR and RWA member Sharene Martin-Brownõs recent projects 
include Lydia Parkõs Marked (Harlequin 2010) and M.J. Pearsonõs Helpless (Seventh Window 2010). 
Needs and guidelines are available at http://blog.wylie-merrick.com. Follow her on Twitter at 
www.twitter.com/agentsharene or find her on Facebook. 

Looking for: Romance, erotica, womenõs fiction, and GLBT. 

Where to see Robert 

È By special appointment. Check the website prior to the conference or the FWA registration desk 
at the conference. 

Where to see Sharene 

È By special appointment. Check the website prior to the conference or the FWA registration desk 
at the conference. 

PARTNERING FOR SUCCESS 

JULIA GABELL  

(727) 869 -3069  

jcgabell@tampabay.rr.com  

www.cyberpen -editing.com  

Fiction and Nonfiction  

Technical Publications  

REASONABLE 

RATES 

JANELL WALDEN AGYEMAN 
Marie Brown Associates Literary Services. Janell Walden Agyeman has been a literary agent with 
Marie Brown Associates Literary Services since 1993. An industry veteran who encourages people 
everywhere to read and to write,  she was a board member of the Miami Book Fair International for 
nearly 15 years before her recent move to Atlanta. 

Looking for: Adult nonfiction in the areas of health & wellness, spirituality, environment, current 
events, family & child development, memoirs & biography, and African-American, Latino or African 
Diaspora history and culture topics. Also YA and middle grade: historical, contemporary fiction 
(fantasy okay, but no vampires), series and individual titles, and creative nonfiction in all subjects. 

Where to see Janell 

È By special appointment. Check the website prior to the conference or the FWA registration desk 
at the conference. 

Got a laptop? Check out our Quick Links: 

È FWA website: www.floridawriters.net 

È Conference blog: http://
floridawriters.wordpress.com/ 

È FWA Network: http://fwanetwork.ning.com/ 

È Silent Auction blog: http://
www.fwa2010conference.blogspot.com/ 

È Twitter @flawritersconf 

http://www.twitter.com/agentrobert
http://www.twitter.com/agentrobert
http://www.twitter.com/agentsharene
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Agents (cont., 2)... 

MARY KOLE 
Andrea Brown Literary Agency. Mary Kole is an associate agent with Andrea Brown Literary 
Agency. She came to childrenõs literature from a writerõs perspective and got involved at Andrea 
Brown Literary Agency to see what it was like òon the other side of the desk.ó She quickly found her 
passion here, and after a year of working behind the scenes, has officially joined the agency. In her 
quest to learn all sides of publishing, she has also worked in the childrenõs editorial department at 
Chronicle Books and is currently earning her MFA in creative writing at the University of 
San Francisco. At this time, Mary is considering only young adult and middle-grade fiction and truly 
exceptional picture books. Go to http://andreabrownlit.com to learn more about this agency. 

Looking for: Young Adult fiction, middle grade fiction, and picture books (but needs to see both the 
author and illustrator). 

Where to see Mary 

È By special appointment. Check the website prior to the conference or the FWA registration desk 
at the conference. 

KIRSTEN NEUHAUS 
Kirsten Neuhaus Literary. Kirsten Neuhaus started her own literary agency in the spring of 2009, 
after a decade in the business. Over the course of her career, she has worked at Elaine Markson 
Agency, Sanford J. Greenburger Associates, and Vigliano Associates, handling domestic and foreign 
rights. Before moving to New York, Kirsten lived in Miami and Buenos Aires, and is a graduate of 
Columbia University, where she majored in English. Her list includes a wide range of fiction and 
nonfiction by award-winning domestic and international bestselling writers. To learn more about this 
agency, go to www.kirstenneuhausliterary.com. 

Looking for: narrative nonfiction, particularly concerning current events, international affairs, cultural 
studies, and stories with strong female voices, as well as smart, well-written fiction. 

Where to see Kirsten 

È By special appointment. Check the website prior to the conference or the FWA registration desk 
at the conference. 

AMY BURKHARDT 
Kimberley Cameron & Associates. Amy Burkhardt joined Kimberley Cameron & Associates as an 
intern in the fall of 2007 and brings experience as a critical reader, an editor, and a writer herself. She 
represents both fiction and nonfiction projects for the adult market. In fiction, she looks for literary 
and commercial fiction, up-market womenõs fiction, mysteries with a twist or an unusual protagonist, 
and historical fiction. In nonfiction, she seeks narrative nonfiction and memoirs as well as prescriptive 
nonfiction written by experts in their field. She has a soft spot for lifestyle, humor, food, and current 
events topics. In any genre, she looks for accomplished writing, compelling characters, fresh voices, 
and timely themes. She enjoys books that teach the reader about human nature and the world, as well 
as stories that open new perspectives to the reader. She reads to be transformed. Learn more at the 
agency website: www.kimberleycameron.com.  

Looking for: In fiction, Amyõs looking for literary and commercial fiction, upmarket womenõs fiction, 
mysteries with a twist or an unusual protagonist, and historical fiction. In nonfiction, sheõs seeking 
narrative nonfiction and memoirs as well as prescriptive nonfiction written by experts in their field; 
likes lifestyle, humor, food, and current events topics. 

Where to see Amy 

È By special appointment. Check the website prior to the conference or the FWA registration desk 
at the conference. 

http://andreabrownlit.com
http://www.kirstenneuhausliterary.com
http://www.kimberleycameron.com
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Agents (cont., 3)... 

CHANTELLE AIMÉE OSMAN 
A Twist of Karma, Entertainment. Chantelle Aimée Osman is president and Founder of A Twist of 
Karma Entertainment, a distinctive film production and development company. As former head of 
business affairs and development for production companies in Hollywood, Ms. Osman has experience 
in all aspects of the film industryñfrom dealing with agents, studios, and independent productions, to 
casting and editing scripts. In the past, she has greenlit projects ranging from A-list blockbusters to 
made-for-TV movies. Ms. Osmanõs company also provides consulting services for script editing, 
marketing, casting, and all other development aspects. Ms. Osman is also a published writer, currently 
working on two mystery novels.  

A Twist of Karma takes on only a select few projects to maintain its high standards. The main focus is 
screenplay consultation and development of projects, including script evolution, casting and 
maximizing marketing potential. See her website: www.twistofkarma.com and her new blog with some 
other mystery authors www.SirensofSuspense.com.  

Friday workshop: òMarketing Your Screenplay.ó Appropriate for novelists who would like to see their 
work on the big screen, as well as veteran screenwriters or those just starting out! Learn about 
choosing the right audience, getting an agent, little-known resources, contracts and how to create a 
submission package that will help you get your screenplay to the top of the pile. New writers can use 
the elements of a submission package as a roadmap for completing work ahead of schedule. 

RITA ROSENKRANZ 
Rita Rosenkranz Literary Agency. Rita Rosenkranz founded Rita Rosenkranz Literary Agency in 
1990 after a career as an editor with major New York houses. She represents health, history, parenting, 
music, how-to, popular science, business, biography, sports, popular reference, cooking, writing, 
spirituality, and general interest titles. Rita works with major publishing houses, as well as regional 
publishers that handle niche markets. She looks for projects that present familiar subjects freshly or 
lesser-known subjects presented commercially. She is a member of the Association of Authorsõ 
Representatives (AAR), The Authors Guild, and IWWG. Visit the agencyõs website: 
www.ritarosenkranzliteraryagency.com. 

Looking for: Health, history, parenting, music, how-to, popular science, business, biography, sports, 
popular reference, cooking, writing, spirituality, and general interest titles. 

Saturday workshop: òAll About the Agent/Author Relationship.ó At its best, the agent/author 
relationship grows into a dedicated connection where both parties thrive. How can you get the most 
out of the relationship, survive the typical industry hazards, and manage a successful career? Rita will 
cover the basics that affect every writer, regardless of the authorõs chosen category. 

Sunday workshop: òHow to Write an Irresistible Nonfiction Book Proposal.ó Agent Rita Rosenkranz, 
who specializes in adult nonfiction, will break down the process of writing a saleable nonfiction 
proposal, which will help shorten the distance between writing a proposal, finding an agent, and 
publishing successfully. 

Where to see Chantelle 

È Friday, 2:00-3:15 PM. Ballroom D. Workshop: òMarketing your Screenplay.ó 

È By special appointment. Check the website prior to the conference or the FWA registration desk 
at the conference. 

Where to see Rita 

È Saturday, 10:45 AM-noon. Orchid. Workshop: òAll About the Author/Agent Relationship.ó 

È Sunday, 9:00-10:15 AM. Orchid. Workshop: òHow to Write an Irresistible Nonfiction Book 
Proposal.ó 

È By special appointment. Check the website prior to the conference or the FWA registration desk 
at the conference. 

http://www.twistofkarma.com
http://www.SirensofSuspense.com
http://www.ritarosendranzliteraryagency.com
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Agents (cont., 4)... 

MARY SUE SEYMOUR 
The Seymour Agency. Mary Sue Seymour founded by The Seymour Agency in 1992. She is a 
member of the Authorõs Guild, the AAR, CBA, WGA, RWA. She does not handle magazine articles,  
e-published or self-published books, general novels, childrenõs books, poetry, short stories, New Age, 
and books contradictory to fundamental Christian beliefs. She enjoys attending conferences where she 
networks with authors and editors. For more about The Seymour Agency, go to 
www.theseymouragency.com.  

Looking for: Any type of romance, including historical, contemporary category, contemporary 
mainstream, suspense, paranormal, regency, or inspirational. She is also looking for writers of 
nonfiction. She wants nonfiction about real-life heroes, prescriptive books, cookbooks, and basically 
any type of nonfiction by credentialed authors. She is looking for Christian books of any type.  

Saturdayõs workshop: òRomancing Religion: How to Write a Christian Romance.ó This workshop will 
begin with a discussion of the òrulesó of writing a romance, specifically the difference between a 
secular romance and a Christian romance. Then each participant will receive a synopsis of books 
which Mary Sue has sold and write dialogue for a òblack momentó between the hero and heroine. 
These scenes will be shared and discussed.  

ROGER WILLIAMS 
Publish or Perish Agency. Roger S. Williams has worked in publishing for over thirty years. He has 
been a bookseller and a sales director at major publishing houses. As an agent, he managed the process 
of getting a book published, and, more generally, managed the business affairs of writersõ careers. His 
agency motto is exsisto verus servo progressus. Loosely translated... Keep it real and keep it going!  

Looking for: Fiction, nonfiction, and juvenileñall genres (except romance). 

Where to see Mary Sue 

È Saturday, 3:45-5:00 PM. Ballroom E. Workshop: òRomancing Religion: How to Write a 
Christian Romance.ó 

È By special appointment. Check the website prior to the conference or the FWA registration desk 
at the conference. 

Where to see Roger 

È By special appointment. Check the website prior to the conference or the FWA registration desk 
at the conference. 

DUST OFF THE FINISHED OR UNFINISHED SCREENPLAY IN YOUR DRAWER!  

FIRST TEN PAGE EDIT FREE  

Conference attendee discounts for full or half screenplay edit 

Query letter and synopsis editing and preparation services 

Help polishing dialogue, plot structuring and character development 

A TWIST OF KARMA ENTERTAINMENT, LLC  

WWW.TWISTOFKARMA.COM  

http://www.theseymouragency.com
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Publishers... 

LINDSAY HARRIS 
Arcadia Publishing [traditional, full, service publisher]. Lindsay Harris is an acquisitions editor 
for Arcadia Publishing, managing Arcadiaõs Florida titles. Arcadia Publishing is a traditional, full-
service publisher currently seeking local history buffs who have collected vintage photographs they 
would like to showcase in our Images of America series. Each book includes approximately 200 
vintage images and captions and tells the story of a community from the birth of photography to 
present day. Arcadia also publishes other popular series: Then & Now, Postcard History, Campus 
History, Corporate History, Images of Sports, and Images of Rail. For more information about 
Arcadia Publishing, and a look at over 6,000 titles from all over the country, please visit the website at 
www.arcadiapublishing.com. 

JULIE ANN HOWELL 
Peppertree Press [fee-based publisher]. Julie Ann Howell lives in Sarasota , Florida, with her 
family. Her passion for words came at an early age, and with that passion she has been planting literary 
seeds all over the globe. She is the founder/publisher of the fee-based book publishing company, The 
Peppertree Press, and magazine. She is also an avid speaker, published childrenõs author, and now a 
novelist. Go to www.peppertreepublishing.com to learn more. 

This is the third year that The Peppertree Press has been a Platinum Sponsor for the FWA Annual 
Conference and the second year that it has published FWAõs Collections stories. 

Where to see Lindsay 

È By special appointment. Check the website prior to the conference or the FWA registration desk 
at the conference. 

Where to see Julie Ann 

È By special appointment. Check the website prior to the conference or the FWA registration desk 
at the conference. 

REBECCA MELVIN 
Double Edge Press [traditional, independent publisher]. A writer and editor for over 25 years, 
Rebecca created Double Edge Press at the suggestion of one of her writer clients. Sheõs found the 
ability to help writers serving Christ in their writing and the creative outlet that publishing provides to 
be the ultimate satisfaction in business ownership. 

Rebecca is the owner and CEO of Double Edge Press, which was created in 2005 to highlight 
Christian themed books. They publish all genres within the Christian spectrum, fiction and nonfiction, 
and currently have 16 books on the market, with three new titles pending. Four of their authors were 
recognized at last yearõs (2009) Florida Writers Association Conference. 

Where to see Rebecca 

È By special appointment. Check the website prior to the conference or the FWA registration desk 
at the conference. 

wŜƳƛƴŘŜǊΗ 5ƻƴΩǘ ŦƻǊƎŜǘ ǘƻ Ŧƛƭƭ ƻǳǘ ǘƘŜ ǎǳǇŜǊ-short evaluation form for every workshop  

and collect your tickets for the door prizes! 

http://www.arcadiapublishing.com
http://www.peppertreepublishing.com
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Publishers (cont., 2)... 

NEAL P. MELVIN 
Double Edge Press [traditional, independent publisher]. Neal, who is the head of acquisitions 
and steering and CIO for Double Edge Press, ultimately vetoes or green-lights every project prior to 
publication. His strengths lie in the male-oriented markets and nonfiction. He is an incessant fact 
checker and holds authors to a high standard of accuracy when portraying action and/or historical 
scenarios. He has been with DEP since its inception. 

Double Edge Press was created in 2005 to highlight Christian themed books. They publish all genres 
within the Christian spectrum, fiction and nonfiction, and currently have 16 books on the market with 
three new titles pending. Four of their authors were recognized at last year's (2009) Florida Writers 
Association Conference. 

EMILY OHANJANIANS 
MIRA Books [imprint of Harlequin] . Emily Ohanjanians, an editor for MIRA Books, joined MIRA 
in 2007, having previously worked in magazine publishing. She is currently looking to acquire 
commercial literary womenõs fiction. 

MIRA Books provides a broad range of mainstream fiction for readers around the world. Genres of 
interest include commercial womenõs fiction, literary fiction, historical fiction, romantic suspense, 
paranormal fiction, and thrillers. MIRA Books publishes in mass market paperback, trade, and 
hardcover formats. 

Where to see Neal 

È By special appointment. Check the website prior to the conference or the FWA registration desk 
at the conference. 

Where to see Emily 

È By special appointment. Check the website prior to the conference or the FWA registration desk 
at the conference. 

Conference Attendees, Be Prepared! 

! ŦŜǿ ƎŜƴǘƭŜ ǎǳƎƎŜǎǘƛƻƴǎ ŦǊƻƳ C²!ΧΦ 

Take your stuff with you. Any agent or publisher attending a conference expects to be 
pitched. Most conferences allow you to purchase time with an individual agent or 
ǇǳōƭƛǎƘŜǊΦ ²ƘŀǘŜǾŜǊ ǘƘŜ Ŏƻǎǘ ƻŦ ǘƘŜ ǇƛǘŎƘ ǎŜǎǎƛƻƴΣ ƛǘΩǎ ǿƻǊǘƘ ƛǘΦ 9ǾŜƴ ƛŦ ǘƘŜ ǇŜǊǎƻƴ ȅƻǳ 
ǇƛǘŎƘ ŘƻŜǎƴΩǘ ŀŎŎŜǇǘ ȅƻǳǊ ƳŀǘŜǊƛŀƭǎΣ ƘŜ ƻǊ ǎƘŜ Ŏŀƴ ƎƛǾŜ ȅƻǳ ǾŀƭǳŀōƭŜ ƛƴǎƛƎƘǘǎ ƻǊ Ǉŀǎǎ 
your information along to someone who might have interest in it. Last year at the 
FWA conference, editors and agents requested many manuscripts. 

Say Thank You. If you meet someone and talk with them even a little bit, drop them 
ŀƴ ŜƳŀƛƭ ŀŦǘŜǊ ǘƘŜ ŎƻƴŦŜǊŜƴŎŜ ŀƴŘ ǎŀȅ ǘƘŀƴƪ ȅƻǳΦ LǘΩǎ Ƨǳǎǘ ƎƻƻŘ ōǳǎƛƴŜǎǎΣ ŀƴŘ ȅƻǳ 
ƳƛƎƘǘ ǿƛƴŘ ǳǇ ǿƛǘƘ ŀƴ ƻƴƎƻƛƴƎ ŎƻƴǾŜǊǎŀǘƛƻƴΦ 5ƻƴΩǘ ŦƻǊƎŜǘ ǘƻ ŎƻƭƭŜŎǘ ōǳǎƛƴŜǎǎ ŎŀǊŘǎ ǎƻ 
ǘƘŀǘ ȅƻǳΩƭƭ ƘŀǾŜ ǘƘŜ ŜƳŀƛƭ ŀŘŘǊŜǎǎŜǎ ȅƻǳ ƴŜŜŘΦ 

Adapted gratefully (okay, stolen shamelessly) from ¢ƘŜ ±ƛǊǘǳŀƭ ²ǊƛǘŜǊǎΩ DǊƻǳǇ blog. 
(Thank you, Chris!) 

http://pub-news.blogspot.com/
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Publishers (cont., 3)... 

LYNN PRICE 
Behler Publications [traditional, independent publisher]. Lynn Price is the award-winning author 
of Donovanõs Paradigm and The Writerõs Essential Tackle Box, which debuted in November 2009. Behler 
Publications is a commercial publisher specializing in fiction and nonfiction personal journeys with 
social relevance. Behlerõs works reflect emotional issues that create timeless, significant stories that will 
continue to touch our lives twenty years from now. Lynn assumes a lighthearted and somewhat 
irreverent tone with the myriad issues facing todayõs writers on the Behler Publications blog: http://
behlerblog.blogspot.com/. To read more about this publishing house, go to 
www.behlerpublications.com.  

Saturdayõs workshop: òGood Grief, who ARE all these publishers?ó Discussion of the different types 
of publishersñfull description of commercial trade press, vanity, POD, what each can and canõt do 
for authors. òWill the real publisher please stand up?ó Questions every writer should ask a publisher 
before they query.  

Sundayõs workshop: òWhy Did You Reject Me?ó There are many reasons why authors are rejected, 
and they arenõt always because the writing isnõt good. Among these are: Falling in love. Did you grab 
me at the first page? Does each chapter have a reason for being there? If a chapter doesnõt reveal my 
plot, stick it in the garbage pot. Was your writing cliché? Is it authentic? Did you keep your eye on the 
main ball? How was your punctuation and sentence structure? Attendees will learn the elements of 
writing that can mean the difference between òsend me pagesó or rejection, the tools to recession-
proof their writing, and the editing world from the other side of the red pen. 

Where to see Lynn 

È Saturday, 3:45-5:00 PM. Orchid. Workshop: òGood Grief, Who ARE all These Publishers?ó 

È Sunday, 9:00-10:15 AM. Ballroom E. Workshop: òWhy Did You Reject Me?ó 

È By special appointment. Check the website prior to the conference or the FWA registration desk 
at the conference. 

SCRIPTOR PUBLISHING COMPANY, INC.  

(www.ScriptorPublishing.com)  

$ÏÎȭÔ ÐÁÙ Αρȟυππ - $1,000 - or even $500 to copyedit your fiction! 

Authors tend to repeat the same mistakes. The chances are that an author will commit all their bad hab-
its within the first thirty, double -spaced pages. Why pay to correct the same mistakes again and again 
when $99 gets you ɂ 

The opening pages are the most important, because they are read most by agents and editors. If you 
ÃÁÎȭÔ ÓÅÌÌ ÙÏÕÒ ÂÏÏË ÏÐÅÎÉÎÇȟ ÙÏÕ ÃÁÎȭÔ ÓÅÌÌ ÙÏÕÒ ÂÏÏËȦ All editing conducted by award-winning, pub-
lished author, and CEO Eugene Orlando (is attending the 2010 FWA conference). 

(Write here to order or inquire! scriptor@EugeneOrlando.com  . . . or call 1-813-300-2480 ). 

1. Detailed copyedit of the first thirty, double-spaced pages. 

2. One re-review of the first five pages after the thirty-page rewrite. 

3. Content analysis of the strength and viability of your novel opening. 

4. A free copyedit system so you can copyedit the rest of your manu-
script w/o assistance. 

http://behlerblog.blogspot.com/
http://behlerblog.blogspot.com/
http://www.behlerpublications.com
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Critique Faculty... 

DR. DOUGLAS HOUCK 
Professor & author. Dr. Douglas Houck teaches English and writing at Edison State College in 
Punta Gorda, Florida. He holds a Bachelorõs Degree in Speech/Communication from SUNY 
Fredonia, a Masterõs in English, a Masterõs in Social Sciences (Public Policy Analysis), and a Doctorate 
in English from SUNY Buffalo. He has worked as a policy writer at the state level and has published a 
collection of folklore, two historical novels, and is completing an illustrated history of Charlotte 
County, Florida. He is president of the Peace River Center for Writers at Edison State College. 

Critiquing: Adult nonfiction. 

DIANNE OCHILTREE 
Author. Dianne Ochiltree is a nationally recognized author of books for the very young. Her work has 
appeared on several recommended reading and òbest bookó lists and foreign language editions. 
Dianneõs Lull-a-Bye, Little One was a selection in the Dollywood Foundationõs òImagination Libraryó 
childhood literacy program, 2007-2009. For more information, go to www.ochiltreebooks.com.  

Critiquing: Picture books and chapter books for young readers. 

Where to see Dr. Houck 

È Critiques. For attendees who signed up and submitted 50 pages by August 1. 

È By special appointment. For attendees who did not pre-register, check the FWA registration 
desk at the conference. 

Where to see Dianne 

È Critiques. For attendees who signed up and submitted 50 pages by August 1. 

È By special appointment. For attendees who did not pre-register, check the FWA registration 
desk at the conference. 

JOHN PELOT 
Professor & author. John Pelot, a native Floridian, studied marine sciences at the University of South 
Florida before transferring to Eckerd College in St. Petersburg and earning a BA in English with 
emphasis in creative writing. Since graduating from the University of North Carolina with an MFA in 
creative writing, he has taught English at Guilford Community College and been an adjunct for High 
Point University. Currently, he is a professor of English on the Charlotte Campus of Edison State 
College.  

He has published poetry in many local and national periodicals, including the Greensburg Review, Sierra 
Nevada Review, and the Sandhills Review. His awards include a first place in the OõHenry Awards, second 
place for the Guy Owen Prize from NC Charlotte, and the Robert Ruark Award. He has received the 
NISOD Excellence in Teaching award twice: in 1995 at Guilford Community College in Austin, TX, and 
in 2009, at Edison State College.  

Critiquing: Adult fiction. 

Where to see John 

È Critiques. For attendees who signed up and submitted 50 pages by August 1. 

È By special appointment. For attendees who did not pre-register, check the FWA registration 
desk at the conference. 

ADRIEN FOGELIN  
See òSignature Workshopsó write-up, page 11. 

Critiquing: YA and childrenõs. 

file:///C:/Documents%20and%20Settings/Christine%20Coward/My%20Documents/FWA/Conferences/2010/Marketing/CSE/Faculty%20content/www.ochiltreebooks.com
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Specialty Faculty... 

LAURA PARKER CASTORO 
Author. Laura Parker Castoro is a bestselling and multi-award winning author with 39 books to date, 
among them historical romances, westerns, sagas, romantic suspense, category romance, YA 
nonfiction, and mainstream womenõs fiction. Her published novels include Love On The Line and 
Crossing The Line. Both books deal with the complexities of modern life in a multi-ethnic world. A 
Main Selection for Black Expressions Book Club, Love on the Line received worldwide release through 
Harper Collins/Avon A+ 2009. A frequent speaker and writing coach, Laura puts her passion for the 
written word to good use.  

Saturday AM workshop: òDialogue: Telling Talk that Sounds Real.ó Laura will define fictional dialogue 
as only an approximation of the truthñmore dramatic than real speech, itõs short, and itõs punchy. 
Your character is a person with a kind of speech attached by virtue of his/her place in the world. This 
speech pattern should be used to reveal character and emotions.  

Saturday PM workshop: òLetõs Talk About Sex.ó Love is a timeless, universal human emotion, as 
necessary to happiness as good health, food, clothing, and shelter. The reader who picks up a book 
with a romantic relationshipñbe it a western, a mystery, suspense, science fiction, or literaryñwants a 
telling, interesting, unique, and compelling love story. This workshop will explore the many ways in 
which emotionally involving plots can use the expression of physical love as part of the emotional 
climate. This is an adult class. The intention is not to shock or insult anyone, but FAIR warning: the 
rating is R for the Realistic, Romantic, Rowdy, and Remarkable writing experience we call the love 
scene. 

Where to see Laura 

È Saturday, 9:00-10:15 AM. Ballroom E. Workshop: òDialogue: Telling Talk that Sounds Real.ó 

È Saturday, 2:00-3:15 PM. Orchid. Workshop: òLetõs Talk About Sex.ó 

È By special appointment. Check the website prior to the conference or the FWA registration desk 
at the conference. 

DEBORA COTY 
Author. Debora M. Coty is a speaker, columnist, internationally published freelance writer of over 90 
articles in magazines, newspapers, and trade journals, and author or co-author of eleven inspirational 
books. She has conducted over 100 òYoung Writers Workshopsó for public, private, and home-school 
groups, libraries, churches and bookstores. She is co-founder of the annual Florida Inspirational 
Writerõs Retreat and has presented òSo You Want to be a Writeréó adult workshops in libraries and 
bookstores throughout four states. Other writing conference faculty experience includes the Space 
Coast Writers Conference and Florida Christian Writers Conference. Her gift is humor and her 
passion is helping women learn to defeat the joy-sucking dully-funks. Debora is registered with Speak 
Up! Speaker Services. Visit her website: www.deboracoty.com.  

Saturday workshop: òWriting for the Inspirational Market.ó An entertaining and informative workshop 
that answers these (and many other) frequently asked questions: What writing opportunities are 
available in the inspirational genre? How do I get my own inspirational story published? What is the 
Christian Booksellers Association (CBA), and how do I shove my foot in the door? How do I become 
an inspirational writer for fun and profit? 

Sunday workshop: òNuts & bolts for Constructing Fiction.ó An entertaining and informative 
workshop in which attendees will learn the effective use of literary devices: foreshadowing, symbolism, 
tone-setting, hooks, cliff-hangers, introduction of tension/conflict, active vs. passive voice, exposition, 
beats, dialect, and dialogue. Learn how to use POV òcamera techniqueó to zoom in and out of literary 
intimacy, how to avoid òeyeball wallsó and keep writing fluid, how to use power verbs and sensory 
descriptions to nail the reader, and how to build a fortress with stylistic tools.  

Where to see Debora 

È Saturday, 10:45-noon. Ballroom D. Workshop: òWriting for the Inspirational Market.ó 

È Sunday, 9:00-10:15 AM. Ballroom D. Workshop: òNuts & Bolts for Constructing Fiction.ó 

È By special appointment. Check the website prior to the conference or the FWA registration desk 
at the conference. 

http://www.deboracoty.com
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Specialty Faculty (cont., 2)... 

VICTOR DIGENTI 
Author. Vic DiGenti is the award-winning author of the Windrusher trilogy of adventure/fantasy 
novels. His unpublished manuscript, Matanzas Bay, a mystery/suspense novel set in St. Augustine, was 
named Unpublished Book of the Year at the 2009 Royal Palm Literary Awards competition. Vic is a 
regional director of the Florida Writers Association and president of the Friends of the Libraryñ
Ponte Vedra Beach. Visit his website: www.windrusher.com.  

Saturday workshop: òStrong Narrative DriveñPutting Your Writing into High Gear.ó Editors and 
agents reject many otherwise well-written novels because they lack something called narrative drive. 
What is it, and how do we incorporate it into our writing? Award-winning author Vic DiGenti reveals 
secrets other authors use to create a narrative drive that pulls the reader along, leaving them wondering 
what will happen next. Using examples from classic novels like To Kill a Mockingbird, Silence of the Lambs, 
Mystic River, and even the TV series Lost, Vicõs tips will add high-octane fuel to your narrative engine. 

CHUCK DOWLING 
Author. Charles R. òChuckó Dowling has been a policeman, an officer in the US Marine Corps, a sales 
manager, marketing executive and a management consultant. All of these careers have prepared him 
well for his present career as novel writer and teacher of creative writing. History, particularly military 
history, is his hobby, and extensive experience in the Marines lends realism to his characters and 
scenes. His three Marine Corps novelsñTo Keep Our Honor Clean, The Mad Dogs, and First to Fightñare 
being followed by a trilogy on the Arthurian legendñThe Time of the Raven, The Time of the Eagle, and 
The Time of the King. These last three have not yet been published.  

Saturday workshop: òIn the Mood.ó How do you, the writer, make your story come alive? How do 
you set the tone and create the pictures you want for your story? All writers need an understanding of 
òshowingóñshowing the mood; showing the character trait. This workshop will help open your mind 
to the world around you so that you can then write about it! 

Where to see Vic 

È Saturday, 3:45-5:00 PM. Ballroom D. Workshop: òStrong Narrative DriveñPutting Your 
Writing into High Gear.ó 

È By special appointment. Check the website prior to the conference or the FWA registration desk 
at the conference. 

Where to see Chuck 

È Saturday, 2:00-3:15 PM. Ballroom D. Workshop: òIn the Mood.ó 

È By special appointment. Check the website prior to the conference or the FWA registration desk 
at the conference. 

MARJETTA GEERLING 
Author. Marjetta Geerling is the author of Fancy White Trash, which was released in 2008 by Viking 
Childrenõs Books and selected as an American Library Associationõs 2009 Best Books for Young 
Adults and for the 2009 Rainbow List. Marjetta is currently an MFA candidate in writing for children 
and young adults at Spalding University. She lives on Miami Beach, Florida, where she teaches private 
writing classes and leads writing workshops for children, teens, and adults.  

Friday workshop: òGetting Out of the Slush Pile: 19 Things Your First Page Must Do!ó In this 
interactive workshop, attendees will discover what a first page must have to catch the eye of agents, 
editors, and ultimately, readers. Attendees will work in small groups, analyzing and critiquing the first 
page of an anonymous published novel to understand what makes a first page successful, to recognize 
what does and doesnõt work, and to learn strategies for revision. 

Where to see Marjetta 

È Friday, 2:00-3:15 PM. Ballroom E. Workshop: òGetting Out of the Slush Pile: 19 Things Your 
First Page Must Do!ó 

È By special appointment. Check the website prior to the conference or the FWA registration desk 
at the conference. 

http://www.windrusher.com
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Got a few minutes? Put them to work!  

Check out the Silent Auction to benefit the Florida Writers Foundation  

and get ahead on your holiday shopping. 

Dozens of prizes, including passes to Disney and Sea World!   

Check out the goodiesðand bid highðitôs for a great cause! We are the Florida Writers 
Foundation, Inc., a 501[c]3 nonprofit corporation specifically formed to promote literacy, as 

well as enhance the writing skills of children, youth, and adults.  
Check out the items, Ballroom F. 

Specialty Faculty (cont. 3)... 

JAMIE MORRIS 
Writing coach. Jamie Morris is a book-coach/writing workshop leader who brings community-
oriented leadership, cooperative learning techniquesñand what some call a literary òsixth senseóñto 
her work with writers. Central Floridaõs first AWA (Amherst Writers & Artists) workshop leader, 
Jamie, a CRLA (College Reading and Learning Association) Master Writing Consultant, FWA and 
Society of Childrenõs Book Writers and Illustrators (SCBWI) member, graduated from the Rollins 
College Writing Program. Visit her website: www.woodstreamwriters.com.  

Friday, Saturday, & Sunday workshops: òEarly Bird Writing Workshops.ó Three one-hour writing 
sessions on Friday, Saturday and Sunday mornings (7:00ñ8:00 AM). In this participation-heavy 
format, writers write to a prompt, and share their work aloud with the group. 

Where to see Jamie 

È Friday, Saturday, & Sunday, 7:00-8:00 AM. Orchid I & II. Writing workshops. 

È By special appointment. Check the website prior to the conference or the FWA registration desk 
at the conference. 

MOLLI NICKELL 
ôPublishing Wizard.õ Molli Nickell is a Publishing Wizard (consultant), former publisher, Time-Life 
editor, author, UCLA instructor, motivational speaker and surfer chick. She currently directs the Get 
Published Now Online Academy, teaching writers to craft the query, synopsis, first page, or book proposal 
in order to locate the agents they need to guide them through the publishing maze. Visit her website: 
www.getpublishednow.biz.  

Friday workshop: òThe One-page Synopsis.ó The synopsis, often requested along with the manuscript, 
is a vital sales tool. Participants will learn to structure a draft synopsis to demonstrate writing skills and 
prove the story being submitted is saleable. Handouts include worksheets to be completed during this 
interactive workshop. Attendees will learn to 1) expand their query to become the synopsis, 2) focus 
on the story as seen through the actions of the protagonist, and 3) prove they can tell a òfull circleó 
story.  

Pitch practice sessions: Molli will also be available for 20-minute òPitch Practiceó sessions. Be 
prepared with a query letter, a one-page synopsis, and the first 5 pages of the book you intend to pitch 
to an agent. 

Where to see Molli 

È Friday, 2:00-3:15 PM. Orchid. Workshop: òThe One-Page Synopsis.ó 

È By special appointment (Friday only). Check the website prior to the conference or the FWA 
registration desk at the conference. 

http://www.woodstreamwriters.com
http://www.getpublishednow.biz/
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Specialty Faculty (cont., 4)... 

ALLYSON E. PELTIER 
Editor/consultant . Allyson òAllyó E. Peltier is an editor, writer, and publishing consultant with a 
decade of experience working for individuals and publishers such as Simon & Schuster, Houghton 
Mifflin Harcourt, Sterling/Hearst Books, Kaplan Publishing, Chronicle Books, Rodale Inc., and more. 
Ally formerly acquired and edited books for Touchstone Fireside/Simon & Schuster. She speaks 
regularly for conferences, organizations, and as an adjunct instructor at both Anne Arundel and 
Howard County Community Colleges. Learn more at www.ambitiousenterprises.com 

Saturdayõs workshop: òRevisions: Polishing Your Work for Publication.ó The year 2008 saw 
approximately 500,000 new titles published by traditional and self-publishing companies. Every writer 
knowsñor soon learnsñthat it takes multiple revisions to create a piece ready to compete for book 
buyersõ attention. But where do you start? This talk will introduce you to the most common problems 
that plague written works and offer simple ways to identify and resolve them in your own novel, short 
story, or memoir. Youõll receive tips on keeping readersõ attention, polishing your manuscript at the 
technical level, and getting objective feedback before you go to press. Participants will also revise a 
paragraph or two, guided by Ally, using the techniques discussed. 

PENNY C. SANSEVIERI 
Marketing expert. Penny C. Sansevieri, CEO and founder of Author Marketing Experts, Inc. 
(AME), is a best-selling author and internationally recognized book marketing and media relations 
expert. Her company is one of the leaders in the publishing industry and has developed some of the 
most leading-edge book marketing campaigns. Her company researched, developed and implemented 
the first comprehensive Internet publicity campaign called The Virtual Author TourÊ. In 2008, AME 
had nine books hit the bestseller list (New York Times, Wall Street Journal, and USA Today). Penny began 
her career in the publicity, book marketing, and literary field over 15 years ago. During that time she 
has been an author, freelance writer, publicist, and instructor. She has been instrumental in creating 
several highly successful marketing and publicity campaigns for author events and book launches. Visit 
her website at www.amarketingexpert.com 

Fridayõs workshop: òRed Hot Internet Publicity 2.0.ó If you think you have your Internet marketing 
covered with just a website, you might be missing out on a bucket of Internet gold. This class is 
packed with information with everything from understanding social media to monetizing sites like 
Facebook, Squidoo, and Twitter. Weõll also talk about what you should never do on your website and 
why a blog is a must-have part of any Internet campaign. Weõll also look at some of the hottest online 
trends too!  

Learn the secret to getting thousands of hits on your website and then converting them into sales and 
the top internet promotion techniques that wonõt cost you a dime! Learn how you can òtouró yourself 
on the net and how to use sites like Facebook and Squidoo to build your customer base. Learn about 
Twitter and how to use it to drive more sales to your website. Learn how to create a website that sells 
your book and simple steps to blogging effectively.  

Where to see Ally 

È Saturday, 9:00-10:15 AM. Ballroom D. Workshop: òRevisions: Polishing Your Work for 
Publication.ó 

È By special appointment. Check the website prior to the conference or the FWA registration desk 
at the conference. 

Where to see Penny 

È Friday, 3:45-5:00 PM. Orchid. Workshop: òRed Hot Internet Publicity 2.0.ó 

È By special appointment. Check the website prior to the conference or the FWA registration desk 
at the conference. 

http://www.ambitiousenterprises.com
http://www.nomorerejections.com
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Specialty Faculty (cont. 5)... 

LINDA TERBURG  
Marketing expert. Linda terBurg is the new Marketing Director for Fireside Publication, Inc. Besides 
working with the 22 authors and their books, she is developing the marketing strategy for the 
company. Linda received an M.B.A. from Wayne State University in 1984, with a concentration in 
marketing. She has worked with the Small Business Administration, helping businesses in the Detroit 
area develop marketing strategies. She also received a M.Ed. in education and a B.A. in English and 
speech and writes for children. For more about Fireside Publications, Inc., go to 
www.firesidepubs.com. 

Saturday workshop. òMarketing: Just the FactsñALL the Facts!ó Participants will learn a variety of 
marketing techniques. They will also put together a press kit and a plan for both electronic and hard 
mail distribution.  

Where to see Linda 

È Saturday, 2:00-3:15 PM. Ballroom E. Workshop: òMarketing: Just the FactsñALL the Facts! 

È By special appointment. Check the website prior to the conference or the FWA registration desk 
at the conference. 

wŜƳƛƴŘŜǊΗ 5ƻƴΩǘ ŦƻǊƎŜǘ ǘƻ Ŧƛƭƭ ƻǳǘ ǘƘŜ ǎǳǇŜǊ-short evaluation form for each workshop  

and collect your tickets for the door prizes! 

http://www.firesidepubs.com
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Need an editor, but the up-to-seventy-five dollars/hour 
ǘƘŜȅ ŎƘŀǊƎŜ ǎŎŀǊŜǎ ȅƻǳΚ ²ƻǳƭŘƴΩǘ ƪƴƻǿ ǿƘƻ ǘƻ Ǝƻ ǘƻ ƛŦ 
ȅƻǳ ǿŜǊŜƴΩǘ ǎŎŀǊŜŘ ŀƴȅǿŀȅΚ 

The Florida Writers Association has an editing Service (available only to its members) 
for a fraction of the normal cost. And its editors are thoroughly vetted, the test they 
take comprehensive, not easy. 

.ǳǘ ȅƻǳΩǊŜ ƛƴ ŀ ŎǊƛǘƛǉǳŜ ƎǊƻǳǇΣ ǎƻ ǿƘȅ ŀƴ ŜŘƛǘƻǊΚ {ǳǊŜΣ ǘƘŜǊŜΩǊŜ ǎƻƳŜ ƎƻƻŘ ŎǊƛǘƛǉǳŜǊǎ ƻǳǘ ǘƘŜǊŜΣ ōǳǘ ŀ ƎƻƻŘ ŎǊƛǘƛǉǳŜǊ 
does not a good editor make. Might not even make a decent one. Too many mechanics the good critiquer may not 
ƪƴƻǿΣ ǎǘǳŦŦ ǘƘŀǘ Ŏŀƴ ƳŀƪŜ ƻǊ ōǊŜŀƪ ȅƻǳǊ ŜƴǘǊŞŜ ƛƴǘƻ ǇǳōƭƛǎƘƛƴƎΦ LǘΩǎ ǘƘŜ ŜŘƛǘŜŘ ƳŀƴǳǎŎǊƛǇǘΣ ŜǾŜǊȅ ŀƎŜƴǘκǇǳōƭƛǎƘŜǊκ
acquisition editor will tell you, that has the greater chance of being picked up. 

!ƴŘ ǊŜƳŜƳōŜǊΣ ǘƻƻΣ ǘƘŀǘ ŀǎ ƎƻƻŘ ŀ ǿǊƛǘŜǊ ŀǎ ȅƻǳ ƳƛƎƘǘ ōŜΣ ƛǘΩǎ ǾƛǊǘǳŀƭƭȅ ƛƳǇƻǎǎƛōƭŜ ǘƻ ǊŜŀƭƭȅ ŜŘƛǘ ȅƻǳǊ ƻǿƴ ǿƻǊƪΦ 

On the FWA front, the difference between an unedited vs. edited piece is the difference between a low and high 
score on the RPLA rubrics (even making the cut to finalist gives you a credential, you know). Unedited vs. edited is 
often the difference, too, between rejection and selection for inclusion in the FWA Collection (a great credential) 
and/or The Florida Writer όŀƴƻǘƘŜǊ ƎǊŜŀǘ ŎǊŜŘŜƴǘƛŀƭύΦ ²ƻƴΩǘ ƻƴŜ ƻǊ ŀƭƭ ƻŦ ǘƘŜǎŜ ŎǊŜŘŜƴǘƛŀƭǎ ƭƻƻƪ ƎƻƻŘ ƛƴ ȅƻǳǊ ǉǳŜǊȅ 
letter? 

For those who want to write something for The Florida Writer ŀƴŘκƻǊ ŦƻǊ ƴŜȄǘ ȅŜŀǊΩǎ FWA Collection, C²!Ωǎ 9ŘƛǘƛƴƎ 
Service charges only $29.00 to edit up to 1,500 words for either publication. Note, though, this is limited to stories/
articles for the Writer and the Collection only. ($25.00 of the $29.00 goes to the editor and $4.00 to FWA, the $4.00 
ǳǎǳŀƭƭȅ ƎƻƛƴƎ ǘƻǿŀǊŘ ŎƻǾŜǊƛƴƎ ǘƘŜ ƳŀƴǳǎŎǊƛǇǘΩǎ ǊŜǘǳǊƴ ǇƻǎǘŀƎŜ ŀƴŘ ƳŀƛƭƛƴƎ ŜƴǾŜƭƻǇŜΦύ 

LŦ ȅƻǳΩǊŜ ƛƴǘŜǊŜǎǘŜŘ ƛƴ C²!Ωǎ 9ŘƛǘƛƴƎ {ŜǊǾƛŎŜΣ ŎƻƴǘŀŎǘ YŀȅŜ /ƻǇǇŜǊǎƳƛǘƘΣ ƻǳǊ  
9ŘƛǘƛƴƎ {ŜǊǾƛŎŜΩǎ ŎƻƻǊŘƛƴŀǘƻǊΣ ŀǘ sunnyskyes@earthlink.net or (813) 920-7144.  
{ƘŜΩƭƭ ōŜ ƎƭŀŘ ǘƻ ŀƴǎǿŜǊ ŀƴȅ ǉǳŜǎǘƛƻƴǎΦ 

FWAõs Editing Service 

The FWA Editing Service: another way FWA is ñWriters Helping Writers.ò 

Questions? Contact Kaye Coppersmith, sunnyskyes@earthlink.net or (813) 920-7144. 
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Sponsors... 

A big thank-you to our sponsors: 

The Peppertree Press 
Platinum Sponsor 

IsThereABookInsideYou 
Platinum Sponsor:  
Florida Writers Foundation 

Oxford Self Storage 
Gold Sponsor 

FWA is grateful to  

Oxford Self Storage  

for its generous  

sponsorship and support  

all year round. 

And our supporters and exhibitors: 

SPS Publishing · The Peppertree Press · The American Publishers Association · IsThereABookInsideYou.com · 
Florida Library Association · Florida Writers Foundation 
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Saturdayõs Banquet... 

W  elcome to the 
Awards Banquet, 
the climax of our 
conference, òGo 

for the Gold!ó A lot happens at the ban-
quet. Youõll network with writers, agents, 
publishers, and other faculty while enjoy-
ing a fabulous dinner. Our renowned 
keynote speaker, Carlo DõEste, will share 
some of his experiences. And weõll an-
nounce the winners of the 2010 Royal 
Palm Literary Awards (RPLA).  

RPLA is unique among writing 
competitions in that it is not only about 
recognizing winning entries but also 
about serving FWA members by provid-
ing blind, objective, and constructive 
written assessments to all entrants. Few 
writing competitions can guarantee that 
multiple judges will read and thoroughly 
comment on each entry. 

Likewise, not many competitions 
offer as many categories for entry. This 
year, RPLA covered 25 categories of 
writing, including genres of book-length 

nonfiction, short nonfiction,  
poetry, book-length fiction, and short 
fiction.  

The entries were all out-

standing, and everyone who 

submitted a manuscript should 

be proud. In all, RPLA received 

352 submissions, the majority 

of which were book-length. 

Again, we will have two Books of 
the Yearñone for published books and 
one for unpublished. These awards cross 
all genres, and the winners are the books 
with the highest total number of points. 
For the unpublished winner, this award 
could garner some extra attention from 

prospective agents and publishers; pub-
lished winners could find that this award 
gives their book that little extra edge in 
the marketplace. 

 All of this is possible because of 
the dedication of our anonymous judges. 
This year, we had 74 active judges, who 
are current or retired teachers, librarians, 
professional editors, college professors, 
published authors, former RPLA win-
ners, journalists, and leaders of writing 
and reading groups. A good percentage 
have advanced degrees. Most are Floridi-
ans, but others hail from Connecticut, 
Massachusetts, Minnesota, New Hamp-
shire, and New York. 

The entries were all outstanding, 
and everyone who submitted a manu-
script should be proud. In all, RPLA 
received 352 submissions, the majority 
of which were book-length. Many judges 
commented on the skyrocketing quality 
of the entries, as indicated by the num-
ber of 50s (perfect scores) awarded. This 
is not to say the judging was not strin-
gent. The judges were tougher than ever 
in their scoring and comments, reflecting 
the elevated level of the competition. 

 RPLA thanks everyone who has 
made this program exceptional, most 
especially the entrants. So get ready for 
the excitement of the 
Awards Banquet.  

The RPLA Mission Statement 

The Royal Palm Literary Awards competition is a service of the  

Florida Writers Association established to recognize  

ŜȄŎŜƭƭŜƴŎŜ ƛƴ ƳŜƳōŜǊǎΩ ǇǳōƭƛǎƘŜŘ ŀƴŘ ǳƴǇǳōƭƛǎƘŜŘ ǿƻǊƪǎ  

while providing blind, objective, and constructive written  

assessments for all entrants. 

2009 RPLA winners 
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The Florida Writers Foundation... 

T  he Silent Auction is 
back! FWA has gra-
ciously provided space 
to the Florida Writers 

Foundation for our Second Annual Si-
lent Auction. Check out the goodiesñ
and bid highñitõs for a great cause. 

 We are the Florida Writers Foun-
dation, Inc., a 501[c]3 nonprofit corpora-
tion specifically formed to promote liter-
acy, as well as enhance the writing skills 

of children, youth, and adults. Our vol-
unteers have already started to make a 
difference by visiting elementary schools 
for reading days, sponsoring poetry con-
tests, donating books to underprivileged 
schools, and contributing funds to mid-
dle school writing contests. 

We partner with Lawyers for 
Literacy, the Florida Writers Associa-
tion, Friends of the Library, and the 
Florida Literacy Coalition on some of 

these projects. One exciting new pro-
ject is FWFõs òMeet the Authorsó 
video series done in conjunction with 
the Florida Department of Education. 
FWF sends authors to schools to read 
their work and to help encourage read-
ing and writing among our Florida 
students. If youõre interested, please 
contact FWFõs vice president, Chrissy 
Jackson, at chrissyj@earthlink.net for 
more information. 

Chrissy Jackson 
Vice President & 

Co-Founder 

Dan Griffith 
Co-Founder 

!ƴƴŜ [ƛƴƴŜΩ όǊƛƎƘǘύ 
Treasurer & 

Founding Member 

Shara Pendragon Smock 
Secretary & 

Founding Member 

Karen Lieb 
President 

2009 Silent Auction volunteers check out the donations. 
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w hat is a Silent Auction? 
Itõs a collection of do-
nated items ready to be 

won by the highest bidder. Donations 
(or descriptions or certificates) will be 
displayed Friday and Saturday, giving 
attendees the chance to bid on fun and 
exciting thingsñsigned books by best-
selling authors, publicity packages, and 
lots more! Any attendee may bid on any 
item. The highest bidder at the close of 
the auction wins. Payment may be made 
at the Registration Desk on Sunday 
morning. If you are not going to be at the 
conference on Sunday, please see the 
Early Bird option described below. 

Donations (or descriptions or 

certificates) will be displayed 

Friday and Saturday, giving  

attendees the chance to bid on 

fun and exciting things 

1. OPENING BIDS ς The Silent Auction 

begins Friday morning at 8:00 a.m. and 

ends Saturday evening at 7:30 p.m. 

2. PROCEDURE ς All items will have a 

bid number attached and a corre-

sponding bid sheet with the same iden-

tification number. 

Bidders must legibly print or write their 

names and bid amounts in dollars un-

der the last bid amount on the bid 

sheet. Each new bid must equal or 

exceed the minimum increase amount 

stated on the bid sheet to qualify as a 

valid bid. No bid sheet may be removed 

from the Silent Auction table. Until the 

close of the auction at 7:30 p.m. on 

Saturday, you are welcome to bid as 

many times as you like on any item. 

3. VALUE ς Values set on goods and 

services are donor estimates and are 

not warranted by Florida Writers Foun-

dation for tax purposes or general 

value. 

4. EXPIRATION ς All goods and services 

must be used within the time period 

stated by donor on the certificate. Any 

restrictions will be listed on the item 

description next to or on the item. 

5. WINNING BIDS ς The closing bid 

circled by an auction official after the 

table closes constitutes the winning 

bid. In the event of a dispute, the auc-

tion official shall act as the final au-

thority and shall determine the win-

ning bidder. This decision is final.  

Auction officials solely retain the right 

to disqualify and/or nullify a bid. 

6. PAYMENT ς Payment by winning 

bidder will be accepted on Sunday 

morning at the Registration Desk, be-

ginning at 7:00 a.m. Cash or checks 

ƳŀŘŜ ƻǳǘ ǘƻ άCƭƻǊƛŘŀ ²ǊƛǘŜǊǎ CƻǳƴŘŀπ

ǘƛƻƴέ ǿƛƭƭ ōŜ ŀŎŎŜǇǘŜŘ ŦƻǊ ŀƭƭ ǇǳǊπ

chases. Credit cards (MasterCard, VISA, 

or Discover) will be accepted for pur-

chases exceeding $20.00. All items 

must be paid IN FULL by 10:45 a.m. on 

Sunday, or the item will be offered to 

the next highest bidder. 

7. EARLY BIRD ς If you are not going to 

be at the conference on Sunday, you 

may pay a $10 premium at the Regis-

tration Desk and sign up on the Early 

Bird list. Then, if you are the high bid-

der on an item, you may pay for and 

retrieve your items at the Conference 

Office from 11:00 p.m. to 11:30 p.m. 

on Saturday night. This is only for peo-

ple who will not be at the conference 

on Sunday. 

* * *  

Be sure you check the  

Silent Auction blog, http://

www.fwa2010conference.blogspot.com, 

for new donations! 

(Please see next page for list of items being auctioned.) 

The Silent Auction: 
FWF Gets Funds to Promote Literacy,  
You Get a Bargain & an Opportunity to do your Holiday 
Shopping! 

Silent Auction Rules... 
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Florida Writers Association and Florida Writers Foundation thank the following  

businesses and authors for their generous contributions of Silent Auction items.  

We greatly appreciate your support. 

Last-Minute Surprises 
For new items, check out the Silent Auction blog: http://www.fwa2010conference.blogspot.com/  

and the Silent Auction tables! 

Get Away From It All 
- 4 Disney PassesñDisney 

- 4 Sea World and Aquatica Combo TicketsñSea World 
 

²ǊƛǘŜǊǎΩ wŜǎƻǳǊŎŜǎ 
- Journal ($25)ñThe Paper Shop, Inc. 

- Critique of picture book manuscriptñDiane Ochiltree 
- One-hour consult ($250)ñPenny Sansevieri 

- Two hours of editingñKaye Coppersmith (2) 
- CritiqueñShellie McCombs-Posey 

- Editing of nonfiction manuscript ($25)ñProfessor Gerald Shiffhorst 
- Certificate for web page design ($500)ñRik Feeney 

- Book cover design ($1,000)ñRik Feeney 
- Consultation ($500)ñRik Feeney 

- Writing-themed basketñMomWriters 
- Box of note cards, art by donorñCharlene Meeker (2) 

FunτFunτFun 
- Autographed J.J. Redick Basketball ($350)ñOrlando Magic/Tim Groth 

- Personalized written portraitsñElaine Person 
- Happy Birthday basketñCharlotte Barnes 

Looking Good . . .  
- Gift certificate ($25)ñMary Canada/My Thirty One 

- Photograph sitting & 8 x 10 ($80)ñPhotography by Kolbe 
- Stella & Dot necklace ($69)ñMercedes Brown 

- Lia Sophia jewelryñLarissa Hardesty 
- Womenõs XS red sequined top ($148)ñBebeõs 

- Manõs XL Plaid Ralph Lauren shirt ($85)ñDowneast Orvist 

Decorate Your Space 
- Pampered Chef basketñMelissa Goebelbecker 
- Creative Memories basketñLarissa Hardesty 

- Framed 5x7 picturesñJanet Marie Bill (7) 
- Gift certificate ($50)ñScott Laurent Collection 

- Gift certificate ($25)ñTimothyõs Gift Shop 
- Pampered Chef stainless colander ($35)ñJeanine Ganier 
- Box of Twilight: New Moon postersñBorders, Winter Park 

YummyτYummyτYummy 
- Tin of cookies & brownies ($27 certificate)ñChristie Cookie Company 

- WineñPete Shianna 

Relax and Enjoy . . . 
- 50-minute therapeutic massageñKim Pullen 

- Friends TV series on DVD (10 seasons)ñPat Holmes 
- Gift certificate ($75)ñBonne Vie Salon 

- Swedish massage, haircut, facial, mani/pedi ($285)ñYOLO Salon & Spa 
- Planet Earth series (2 DVDs)ñPat Holmes 

- The Blue Planet series (4 DVDs)ñPat Holmes 

BooksτBooksτBooks 
- Box of 10 preschool booksñSalina Yoon 

- HC Summer of Moonlight SecretsñDanette Haworth 
- Vampire beach toteñNancy Haddock 

- Rabbit in the MoonñDeborah Shlian 
- Dead AirñDeborah Shlian 

- Jesus My Son PB & HCñMary Bailey 
- Signed bookñHannah Moskowitz 

- Signed book/ARCñJohnathan Mayberry 
- 5 copies each of 4 bestsellersñLynn Price of Behler Publications 

- Bon Appétit Fast Easy Fresh cookbook by Barbara Fairchild ($34.95)ñ
John Wylie & Sons, Inc. 

- WineWise by Steven Kolpan, Brian H. Smith, and Michael A. Weiss 
($29.95)ñJohn Wylie & Sons, Inc. 

- Autographed HC booksñAdrian Fogelin (2) 
- Signed bookñRichard McClure 

- Master Class in Fiction Writing by Adam SextonñMarjetta Geerling 
- Signed Fancy White TrashñMarjetta Geerling 

- 29 Gifts: How a Month of Giving Can Change Your Life by Cami Walkerñ
Rita Rosencrantz 

- Wesley Chapel basketñToni Martin 
- Autographed copy of Art Buchwalkõs Beating Around the Bush ($200)ñ

Suzette Martinez Standring 
- 12 Great New Childrenõs Books for Little Readers! ($200)ñMims Cushing 

- Red Hot Internet Publicity ($18.95)ñPenny Sansevieri 
- Ask the Book Doctor: How to Beat the Competition and Sell Your Writing  

(5 copies @ $20)ñBobbie Christmas 
- Cookies in HeavenñCharlene Meeker 

- Hanging on a Twisted Line basketñJoan (Jona) O. Scharf 
- Benõs TaleñArnold Patrick Parker 

- 4 booksñDave Lapham 

Here is a sampling of some of the items for auction, their retail value and their donors. 

PLEASE SHOW YOUR APPRECIATION BY PATRONIZING  

THESE DONORS AND THEIR COMPANIES! 
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Got a laptop? Check out our Quick Links: 

È FWA website: www.floridawriters.net 

È Conference blog: http://floridawriters.wordpress.com/ 

È FWA Network: http://fwanetwork.ning.com/ 

È Silent Auction blog: http://www.fwa2010conference.blogspot.com/ 

È Twitter @flawritersconf 

Other Goingõs On... 

E  very year, the FWA confer-
ence is a place to meet, 
network, and attend semi-

nars on a variety of subjects. But itõs also 
a place to buy and sell books!  
Whether youõve written one or are 

interested in supporting your fellow 
writers, the FWA bookstore has plenty 
to keep you busy. Many of the presenters 
have their books in the store, and a lot of 
the authors are available to autograph 
their books. 

Of course, many of us want to 
achieve that òHoly Grailó of being ac-
cepted by a publisher. Itõs a thrill to see 
your name on the cover of a book. 
Come on by the bookstore, and a lot of 

our authors will be more than willing to 
sit with you, talk, and give some insights 
into how they did it. 
If youõre already published, the 

bookstore is a chance to sell and pro-
mote your book and maybe connect with 
people who can help you get it out in the 
marketplace. You never know whoõs 
going to be around the bookstore, and it 
all comes down to that old secret:  
networking! 
Whether youõre promoting your 

own book or supporting your fellow 
writers, come on down. See you at the 
bookstore. 

DOOR PRIZES 
A big thank you to the individuals & companies who donated our door prizes; please patronize them! 

A  re door prizes a big deal? Only 
if you win one! Thereõs a trick 
to it, though: you need to 

òearnó your door-prize tickets by filling 
out super-short critique forms on the 

workshops you attend. One critique, one 
ticket; two critiques, two tickets, and so 
on. Most folks earn eight tickets, which 
are good throughout the conference (a 
ticket is removed from the bowl only if it 

wins a prize). This means that a ticket 
you get on Friday may well be a Grand 
Prize winner on Sunday. 

 

CONFERENCE BOOKSTORE 

wŜƳƛƴŘŜǊΗ 5ƻƴΩǘ ŦƻǊƎŜǘ ǘƻ Ŧƛƭƭ ƻǳǘ ǘƘŜ ǎǳǇŜǊ-short evaluation form for each workshop  

and collect your tickets for the door prizes! 
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REGISTRATION 

Q: Why do I need to be a Florida 
Writers Association member to  
attend the conference? The opportuni-
ties available at the conference are a 
benefit for FWA members. Our motto is 
òWriters Helping Writers.ó The confer-
ence is not a source of income for the 
association. Our annual membership fee 
is kept minimal, and we provide many 
benefits, including excellent opportuni-
ties for networking, finding writers 
groups, and attending local lectures. You 
can join online: http://
www.floridawriters.net/
Becoming_a_Member.html 
 
Q: How do I check in to the confer-
ence? Signs will guide you to the Regis-
tration Desk, which is located off the 
hotel lobby entrance. A dedicated volun-
teer will ask for your name and provide 
your identification badge and conference 
materials. You must wear your badge in 
order to enter the conference area. 
Please allow time to enjoy our breakfast, 
browse through our Silent Auction 
room, and socialize before the first 
workshop.  
 
Q: Do I need a receipt or any ID to 
check in? We recommend you arrive 
with your receipt if you paid in advance; 
however, your materials and badge will 
be available if you forget. For attendees 
who register for the conference on that 
morning, we need a complete billing 
address for credit card payments. Any 
payments by check must be drawn from 
the personal checking account of the  
attendee.  
 
Q: How late may I register for the 
conference? Registrations received by 
October 9, 2010, may be through our 
website, www.floridawriters.net if you 
download our registration forms and 
mail a check, or place an online order 
through our store by completing a form 
and paying with a credit card. After Oc-
tober 9, 2010, you must register at the 
registration desk during the conference 
weekend. Please arrive with a printed 
copy of the registration form. To receive 
the package rate for attending all three 

days, you must register on Friday morn-
ing. Otherwise, you must register for the 
individual daily rates. 
 
Q: What forms of payments are ac-
cepted by FWA at the conference? We 
accept cash, personal check, MasterCard, 
Discover, or Visa. 
 
Q: What is the difference among the 
lines at the Registration Desk? All 
lines serve attendees and are not catego-
rized for specific purposes to keep the 
pace steady. Pre-registered attendees pick 
up a registration packet from the first 
available volunteer. To prevent delays, 
onsite registrations are directed to a 
separate area. 

Please direct questions to our 

volunteers at our Registration 

Desk. This is the heartbeat and 

center of the conference 

Q: Who is available during the con-
ference to answer questions? Please 
direct questions to our volunteers at our 
Registration Desk. This is the heartbeat 
and center of the conference, and the 
volunteers will have answers to every-
thing, or will be able to find someone 
who does.  
 
Q: Will the name badges damage my 
clothing? We provide lanyards for our 
name badges so that attendees can wear 
them around their neck. 

INTERVIEWS 

Q: Why is there a fee for attendees to 
interview with an agent, acquisition 
editor, publisher, or other faculty 
member? An enormous benefit of at-
tending our conference is that all atten-
dees have the opportunity to pitch their 
manuscripts, ask questions, or make 
proposals to the industry leader of their 
choice. To attract agents, acquisition 
editors, and publishers, we provide their 
travel expenses, meals, and hotel room, 
and our low conference fees do not 
cover all of those costs. Also, paying to 
pitch to an industry leader motivates 
attendees to be prepared, which reflects 
well on the quality of authors within 
FWA and encourages agents, acquisition 
editors, and publishers to return.  
 
Q: After registering for the confer-
ence, may I separately purchase men-
toring, interview, or critique sessions? 
Yes. If you did not purchase a session 
before the conference, check with the 
Registration Desk. Please understand 
that all interviews are booked on a first-
come, first-served basis. 
 
Q: Why is there a time limit for inter-
views with the agents, acquisition 
editors, and publishers? Agents, acqui-
sition editors and publishers are inter-
ested in your manuscript, your marketing 
plan, and any proposals. While five min-
utes is considered to be ample time for 
you to present your concise information, 
ten minutes allows you to ask additional 
questions and exchange contact informa-
tion. Best of luck with your interviews! 
 
Q: May I extend my ten-minute ses-
sions with the agents, acquisition 
editors, and publishers? Instead of 
extending your discussion, please follow 
up with a letter to the industry leader 
after the conference. A time clock is 
located on each interview table, and your 
pitch session will end at ten minutes. To 
avoid being interrupted by the buzzer, 
practice presenting your pitch within five 
minutes. Otherwise, you will deprive the 
following appointment of having ten 

 

Conference FAQs... 
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minutes. Everyone deserves an equal 
opportunity to speak for ten minutes.  
 
Q: How can I avoid feeling awkward 
during my pitch? The key is prepara-
tion. An interview room is provided at 
the end of the Exhibitorõs Hall to offer 
greater privacy and minimal distractions. 
Arrive ten minutes early so you can 
check in. You will be directed to your 
scheduled interview, where the agent, 
acquisition editor, or publisher will have 
a name card on the table. To make your 
interview session more pleasant, prepare 
your pitch ahead of time and practice 
introducing yourself. Plan questions so 
you can learn more about their area of 
expertise. Have a letter or card ready to 
give them if asked. Keep a notepad 
handy in case they would like to give you 
instructions or suggestions. A timer will 
remind you when your interview is over, 
so the next attendee enjoys the same 
opportunity.  
 
Q: Are the guest agents and publish-
ers open to receiving submissions at 
the conference? We recommend keep-
ing your materials minimal, maybe ten 
pages at the most, since the industry 
leaders will be traveling. Do not be of-
fended if asked to forward your materials 
after they return to their offices. Our 
agents, acquisition editors and publishers 
are interested in learning about your 
manuscript or work-in-progress during 
your scheduled interview. Each year, 
many contracts are given as a result of 
pitches done at the conference. We in-
vite only faculty members who are ac-
tively looking for new works to publish.  

Each year, many contracts are 

given as a result of pitches done 

at the conference.  

Q: Is it appropriate to approach 
agents, acquisition editors and pub-
lishers outside the interview room? 
Our invited industry leaders work at our 
conference from 9:00 AM until 5:00 PM. 
Meal times and social events are consid-
ered to be their break time. When indus-

try leaders are approached with solicita-
tions during a casual setting, they are less 
attentive. By setting aside an interview 
room and scheduling attendees, we en-
sure you receive the undivided attention 
of the agent, acquisition editor, or pub-
lisher. Your presentation during a formal 
meeting comes across as professional 
and with greater impact. Your body 
language, tone of voice, and word choice 
will match your environment.  

An interview room is provided 

ŀǘ ǘƘŜ ŜƴŘ ƻŦ ǘƘŜ 9ȄƘƛōƛǘƻǊΩǎ Iŀƭƭ 

to offer greater privacy and 

minimal distractions.  

Q: I am interested in having a quali-
fied person critique my manuscript. 
At our conference, several qualified per-
sons are available to critique your work 
and provide discussions for attendees 
who pre-registered. Dr. Doug Houck is a 
professor at Edison State College and 
will critique up to 50 pages of fiction and 
nonfiction or 20 pages of poetry. John 
Pelot is also a professor at Edison State 
College and is the winner of the 2009 
NISOD award. He will offer critiques 
for fiction, nonfiction, and poetry. 
Adrian Fogelin will provide Young Adult 
and Middle Grade critiques. Dianne 
Ochiltree will provide picture book cri-
tiques. (See the section on Critique Fac-
ulty in this publication.). For details, 
check with the Registration Desk. 
 
Q: How will I know what time to 
arrive at the interview room for my 
appointments for mentoring, inter-
views, or critiques? You will be advised 
of your interview schedule when you 
arrive at the conference. A list of inter-
view times is included with the registra-
tion packet that you receive at the  
Registration Desk. 
 
Q: How many mentoring or interview 
sessions may I purchase? There is no 
limit. You may sign up and pay for how-
ever many pitches, mentoring sessions, 
or critiques you would like. 

Q: What happens if I miss my sched-
uled session? You should make every 
effort to attend the scheduled sessions. 
We cannot guarantee to reschedule your 
interviews or critiques if you miss an 
appointment.  
 

WORKSHOPS 

Q: Will I have to stand in the back of 
a workshop room if I do not arrive 
early? To avoid any inconvenience to 
our attendees, we provide one hundred 
seats at tables in each workshop room. 
This allows attendees to take notes dur-
ing lectures. Additional tables with hand-
outs will also be available in the Exhibi-
tor Hall after the workshop.  
 
Q: If I have a conflict with two work-
shops and must chose one, may I still 
learn about the one I missed? We 
have a table in the main exhibit hall for 
handouts from all the workshops after 
the speakers have completed their lec-
tures. At the end of each workshop, 
handouts will be placed on the table for 
anyone to pick up. 
 
Q: Do I have to pre-register for the 
workshops? There is no pre-registration 
for workshops, although please review 
this booklet carefully to ensure that you 
are aware of any materials or preparation 
the faculty members suggest bringing to 
benefit most from their lectures. To 
provide the greatest value to our atten-
dees, three workshops are presented 
simultaneously. All attendees are invited 
to join any workshops. If you intend to 
attend more than one workshop occur-
ring concurrently, please sit in the back 
of the room to avoid disturbing others.  
 
Q: Is it permissible to leave a work-
shop to go to my interview session? 
All faculty members are aware that inter-
views take place and anticipate attendeesõ 
discreetly leaving during their presenta-
tions. In rooms with rectangular tables, 
please sit on the aisle or in the back of 
the room and gather your things quietly. 
In other rooms, where tables are round, 
please sit in the back of the room so that 
you disturb other attendees the least. 

(Continued on page 34) 
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Donõt forget to turn in your evaluation 
form for that workshop, even if you 
donõt stay the entire time. Evaluations 
should be turned in at the Silent Auction 
room in exchange for a door prize ticket. 
 
Q: Do you have programs for specific 
genres, such as nonfiction writers, 
childrenõs writers, or screenplay writ-
ers? We have workshops for all of the 
above, in addition to memoir, romance, 
and topics covering writing craft, mar-
keting your manuscript and publication. 
Writing workshops spur creativity, and 
agents, acquisition editors, and publish-
ers within those genres are available to 
interview attendees. 
 
Q: If I sit in the back of the workshop 
room, will I be able to hear every-
thing the speaker says? FWA provides 
microphones for every speaker and dis-
play screens to those who need them to 
ensure that the mechanics of the presen-
tations are acceptable. However, please 
do advise the speaker during his lecture 
if you cannot hear.  
 
Q: What temperature should I expect 
the workshop rooms to be? The hotel 
keeps the rooms cool to offset the body 
heat of the numerous attendees, as well 
as to accommodate those who wear suits 
or get warm easily. To ensure you are 
comfortable, please bring a sweater or 
jacket.  
 

NETWORKING 

Q: When is there time to network 
with other writers? If you plan to take 
advantage of all our workshops and fill 
your free time with interview sessions, 
you still have time to network during 
snack breaks and social events. Expect 
beverages in our Exhibitor Hall several 
times over the weekend to encourage 
attendees, exhibitors, and faculty to min-
gle. On Friday, attendees may network 
prior to dinner, at our Welcome Recep-
tion, and before our Annual Open Mic 
session. On Saturday evening, before the 
Royal Palm Literary Award Banquet, 
there will be a Royal Palm Literary 
Award Reception. Also, we encourage 
attendees to take advantage of our 30-

minute breaks on Friday afternoon, Sat-
urday morning and afternoon, and Sun-
day morning. Meals are another opportu-
nity for networking. Talk to folks at your 
table, get to know them, exchange con-
tact information, and make new friends. 

Talk to folks at your table, get 

to know them, exchange  

contact information, and  

make new friends. 

Q: Why is the conference held the 
third week of October, rather during 
November? During November, there is 
a conflict with the Miami Book Fair, 
which caused us to compete for agents/
acquisition editors/publishers to attend 
our event. Additionally, our members in 
the southeastern part of the state pre-
ferred having the two events on different 
weekends.  
 
Q: How can I meet other writers 
within my genre? The Genre Break-
fasts held on Saturday and Sunday are 
popular and will remain a part of our 
package of opportunities available for 
attendees. Tables will be assigned for 
each genre where all attendees are wel-
come to join discussions and exchange 
contact information. We choose not to 
include the genre on the name tags to 
make it easier to read each personõs 
name by using larger letters and a less 
cluttered òbillboard.ó Some writers have 
more than one genre and we donõt want 
to limit anyoneõs networking.  

MEALS 

Q: Why are the front tables during 
meals taken by the time I arrive? 
Speakers are asked to sit at the front of 
the room to eliminate delays in reaching 
the podium. Faculty is invited to sit in 
the front of the room as a courtesy. 
Regardless of where faculty members sit, 
attendees are welcome to sit in any loca-
tion that is not marked òreserved.ó  
 
Q: Where can I find coffee or soft 
drinks during the breaks? Water cool-
ers and cups are available in the three 
locations: by the conference office/
registration area, by the General Session 
doors [Ballrooms D & E], and by the 
Orchid Ballrooms. At 10:15 AM and at 
3:15 PM each day, we provide soft 
drinks, coffee, and light snacks in the 
Exhibitor Hall where attendees can net-
work with exhibitors and peers.  
 
Q: Can we expect the same great 
food every year? Yes! The award-
winning chef of the Orlando Marriott 
Lake Mary remains on staff, creating 
mouth-watering dishes to tempt your 
taste buds again this year. 
 
Q: Will you serve a full breakfast 
rather than carbohydrates and fruit? 
We provide a continental breakfast on 
Friday because attendees are pressed for 
time with getting organized and through 
the registration line in time to attend our 
9:00 AM workshops. On Saturday when 
attendees will have a long day and are 
settled, a full buffet includes juices, eggs, 
bacon, sausage, breads, jams, bagels, 
fresh fruit and more. Then again on 
Sunday when attendees are busy picking 
up their Silent Auction items before our 
early workshops, we return to the conti-
nental breakfast. 
 
Q: May I get foods and drinks that 
are not included on your menu? The 
goal of the hotel staff is to provide out-
standing meals within a short period of 
time. We offer a large variety of dishes, 
but unfortunately must limit the selec-
tion to make the hotel service efficient. 
You may request certain foods on your 

(Continued on page 35) 
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registration form under, òspecial dietary 
restrictions.ó While the hotel makes 
every effort to accommodate all requests, 
we cannot make any guarantees.  
 

SPOUSES 

Q: What is there for a spouse not 
attending the conference to do?  
Orlando is an excellent destination with 
many activities that will keep your 
spouse entertained, including Disney 
World, Sea World, Cape Canaveral, Uni-
versal Studios, shopping, and several 
beaches. The Orlando Marriott Lake 
Mary hotel offers a fitness center and 
swimming pool, in addition to free Wifi 
in the rooms, the lobby, and the bar area. 
Guest services can provide information 
regarding additional destinations, or you 
can review their website at, http://
www.marriott.com/hotels/travel/mcoml
-orlando-marriott-lake-mary/. 

Guests may enjoy Disney World, 

Sea World, Cape Canaveral, 

Universal Studios, shopping and 

several beaches.  

Q: May my spouse join me at break-
fast and/or lunch, or for workshops? 
Attendees may purchase meals for 
spouses to join them. They receive a 
badge that permits them to join atten-
dees during the meal, but in order for 
spouses to attend workshops, they must 
become a member of FWA and register 
for the conference. Please note that they 
may register to attend one day of the 
conference. 
 

DOOR PRIZES 

Q: What are those little slips of paper 
I get at each workshop? Evaluation 
forms are provided during each work-
shop to give attendees an opportunity to 
submit questions, make suggestions, and 
provide feedback. We are interested in 
your opinion regarding whether the 
speakers met your expectations, were 

knowledgeable about their topics, and 
addressed your questions. Your feedback 
ensures our conference remains a benefit 
to our members.  
 
Q: Where do I turn in the evaluation 
forms? Please place your completed 
evaluation forms in the box in the Silent 
Auction room. For each evaluation form 
you submit, you will receive a ticket for 
our door prize drawings, which are held 
each day during scheduled breaks.  
 
Q: Do I need to be present to win 
these door prizes? A ticket holder must 
be present to claim the door prize. If you 
cannot attend the drawing, a friend may 
arrive with your ticket and claim it for 
you. Door prize drawings will be held 
during each scheduled break on Friday 
afternoon, Saturday morning and after-
noon, and Sunday morning. Grand 
prizes will be awarded during our closing 
ceremony on Sunday morning. If a door 
prize winner does not attend the draw-
ing, his or her ticket is returned to the 
bowl for the next drawing.  
 
Q: May I win more than one door 
prize? Yes. Each ticket may win only 
one prize, but for every workshop for 
which you submit an evaluation form, 
youõll have a ticket, and the number of 
tickets determines how many chances 
you have to win door prizes.  

RPLA BANQUET 

Q: What is the Royal Palm Literary 
Award Competition? Each year, FWA 

holds a writing competition, and the 
winners are recognized on Saturday night 
during the Royal Palm Literary Award 
Banquet. Submissions are based on 
genre, and the competition is open to all 
FWA members. Complete information 
about the RPLA can be found on the 
FWA website, www.floridawriters.net. 
 
Q: Is there a separate charge for the 
Banquet? Not if you are a registered 
conference attendee with either a full 
conference, or a Saturday-only registra-
tion. The banquet is included with your 
registration for the conference, as are all 
other conference meals.  
 
What is the dress code for the Ban-
quet? While there is no required dress 
code, many attendees wear formal attire, 
some wear semi-formal, and casual dress 
is also permitted. We want you to be 
comfortable and celebrate being a writer 
among fellow writers.  
 
Is there a time limit for Open Mic 
Night? The length of time permitted 
generally depends on the number of 
folks who want to read. No one is de-
nied an opportunity to read; therefore, 
we must limit the amount of time per-
mitted so everyone has an opportunity.  
 

BOOKSTORE 

Q: What forms of payments are ac-
cepted at the bookstore? We accept 
cash, personal check, MasterCard,  
Discover or VISA. 
 
Q: Will the bookstore be open to the 
public with authors signing their 
books? Our conference is not located in 
a public forum, and we cannot open our 
conference to the general public. All 
attendees must register for the confer-
ence, and the bookstore, which is located 
within the conference, is limited to atten-
dees wearing a conference badge.  
 

SILENT AUCTION 

Q: How do I bid on Silent Auction 
items? There is a separate room for the 

(Continued on page 36) 
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Silent Auction. Similar items are grouped 
in baskets or boxes to make shopping 
throughout the conference easier. Winners 
pay for their items in the Silent Auction 
room on Sunday morning, where they are 
available for pickup. Prior to the confer-
ence, you may bid on several items through 
our website, which is updated with new 
items frequently. http://
fwa2009conference.blogspot.com/ 
 

CONFERENCE COSTS 

Q: How much profit does FWA real-
ize from the conference each year? 
FWA has lost money with past confer-
encesñas much as $18,000. The confer-
ence is a membership benefit made avail-
able by the Florida Writerõs Association. 
We establish the lowest possible registra-
tion fees with a goal to cover our mini-
mal expenses with no intention of earn-
ing a profit from our conference. The 
conference fees contribute to our signa-
ture meals and the costs to attract indus-
try professionals.  
 
Q: How does your conference fee 
compare to other writersõ confer-
ences? While our fees are within the 

range of other conferences throughout 
the country, our goal is to provide a 
better value. Unique from many other 
conferences, we provide signature meals. 
On Friday, the meals available include 
breakfast, lunch, and dinner with two 
snacks; Saturday is the same with the 
Awards Banquet Dinner. On Sunday 
when we meet for half a day, we provide 
breakfast and a snack. The balance of the 
registration fees covers the hotel accom-
modations and travel expenses for our 
faculty, as well as partial hotel costs for 
our dedicated volunteers who make the 
conference possible. 
 
Q: Why are there sponsors at the 
conference? Our gracious sponsors 
contribute to minimize the registration 
fees. There are numerous expenses in-
volved with orchestrating a conference. 
Without sponsors, our conference regis-
tration fees would have to be higher. 
 
Q: How much will the hotel rooms at 
the Orlando Marriott Lake Mary cost 
this year? We arranged for the hotel to 
guarantee the low room rate we have 
enjoyed for the past couple of years, 
which is $115 per night. As a matter of 
fact, FWAõs Board of Directors recently 

approved contracts with Orlando Mar-
riott Lake Mary through 2014, which 
keep the room rate at this 2008 level of 
$115 per night. 
 

VOLUNTEERS 

Q: What is a dedicated volunteer? A 
dedicated volunteer works the entire 
conference weekend in a specified loca-
tion. Because we rely on volunteer ser-
vices to operate our conference and the 
volunteers are not guaranteed an oppor-
tunity to attend the workshops, dedi-
cated volunteers are not charged a con-
ference fee. We also provide meals and 
pay half of their hotel rooms. This ar-
rangement allows us to keep our registra-
tion fees at a minimum. 
 
Q: How do I volunteer to work next 
yearõs conference? Please complete the 
òI Want to Helpó form found in your 
registration packet and let us know 
which area interests you the most. Many 
volunteers work together throughout the 
year to ensure our conference weekend is 
successful. Camaraderie is a strong part 
of our motto òWriters Helping Writers.ó 
Please join us.  

Conference FAQs (Cont., 5)... 

TOP-QUALITY 100% COTTON, SIX-COLOR PRINTED LOGO 

Sizes S-XL $19.95 È XXL $20.95 ÈXXXL $21.95  
Tax included, S/H add $3.55 

This offer is a benefit for FWA members only 

Pick one up at the Conference Bookstore!  

Or order online www.floridawriters.net. 

FLAUNT  YOUR AFFILIATION  

With an FWA logo shirt  
or 

óCareful...you could end up in my novelô 

http://fwa2009conference.blogspot.com/
http://fwa2009conference.blogspot.com/
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N  
ext year FWA will 
mark its Tenth An-
niversary, and what 
a wild ride it has 

been. In honor of the occasion, FWA 
will publish an official history of the 
organization. Sunny Fader has under-
taken the task of chronicling the journey. 

The FWA concept was an auda-
cious one: not just a writerõs group, but a 
statewide organization; and not just for 
writers in a single genre, but all writersñ
novelists, poets, screenwriters, journal-
ists, and business and trade publication 
writers. This was to be an organization 
that not only helped writers sharpen 
their writing skills, but also provided 
them with the information and tools they 
needed to market their writing. 

The FWA concept was an auda-

Ŏƛƻǳǎ ƻƴŜΥ ƴƻǘ Ƨǳǎǘ ŀ ǿǊƛǘŜǊΩǎ 

group, but a statewide organi-

zation; and not just for writers 

in a singular genre, but all  

writers.  

In 2001 a Georgia transplant living 
in Jacksonville had the idea and acted on 
it. She was Glenda Ivey, and she gave her 
vision a name: The Florida Writerõs As-
sociation, Inc., and defined the new 
organizationõs mission: Writers Helping 
Writers. 

Soon others caught the dream, 
Vicki Taylor in Tampa being the first. 
Wesleyan McCallister, Kris-
tina OõDonnelly, Jennifer Currington 

and Cathy Cooke, all professional writ-
ers, became founding members. Janet 
Privett formed an FWA group (known 
as Palm Groups in those days) in Lake 
Wales; Mary Branham ran one in New 
Port Richey; Doug Dillon in Orlando; 
and Freda Ward in St. Petersburg. 

In 2002, the nascent organization 
boldly held its first òannualó statewide 
conference. By that time FWA had 182 
members, 179 of whom showed up for 
the conference with their assorted 
spouses and companions. That first 
conference had a ògrassrootsó feel to it, 
with volunteer speakers, among them 
many published writers who graciously 
reached out to their fellow published and 
unpublished writers in the spirit of writ-
ers helping writers. 

Which is how FWA, founded in 
May 2001 and officially approved as an 
IRS 501[c]6 trade association in 2002, 
was launched. In the beginning, it was 
administered by a board or regional di-
rectors and officers, with all members 
receiving the quarterly Palm magazine 
and invitations to the annual conference. 
Other services included presentations by 
industry leaders at meetings. Except for 
some magazine staff, all leaders and 
workers are and still remain unpaid vol-
unteers. Volunteers have allowed FWA 
to keep dues low for such a quality pro-
fessional organization. 

Like Harriet Beecher Stoweõs 
Topsy, FWA just grew. òThere was no 
master plan,ó Vicki Taylor said. òWe just 
threw things up in the air and saw what 
stuck.ó And a lot of good things did 
stick: the annual conference, the Royal 
Palm Literary Awards, the growing net-
work of regional directors, and the local 
groups. In time the Florida Palm Magazine 
became The Florida Writer and presented 

another opportunity for members to see 
their work recognized and published. 

Over the years, FWA added other 
benefits: local one-day conferences, a 
better and constantly improving website, 
more and better local groups, stream-
lined day-to-day management, electronic 
innovations, an opportunity to submit 
entries in the annual Collection series, and 
bigger and better annual conferences. 
Growing at a rate of about 100 members 
annually, FWA is recognized nationally 
and has members from around the 
world, even an Asheville, North Caro-
lina, writers group. 

Growing at a rate of about  

100 members annually, FWA  

is recognized nationally and  

has members from around  

the world. 

November 2007 witnessed the 
birth of an unaffiliated sister, the Florida 
Writers Foundation, bringing writersõ 
unique love of books and reading to 
focus on enhanced literacy for adults 
and families. This new 501[c]3 educa-
tional charity collaborates with estab-
lished organizations to benefit individu-
als and communities. 

A more sophisticated website, 
blogs, and social media platforms con-
nected writers more effectively. Today, 
FWA has more than 1,100 members and 
34 individual chapters. But through it all, 
one thing has remained constant. FWA 
was founded as, and remains today, an 
organization of writers helping writers. 

FWAõs History... 

Please show your appreciation for our Sponsors and Donors by patronizing them! 

Sponsors: 

Peppertree Press 
IsThereABookInsideYou.com (FWF) 

Oxford Self Storage 

Donors: 

Disney 
Sea World 

Orlando Magic 
YOLO Salon & Spa 

& dozens of others! 
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Anne Linne' has owned Custom Crafted Software, Inc., since 1992. She has written numerous 

technical manuals, and in 2007 she completed her first Christian romance, Desires of her Heart, 

which won second place in the 2007 RPLA competition. Her latest achievement has been to 

complete the FWA Website. Anne is a member of Florida Writers Association and the Christian 

Writers Fellowship International. She has two daughters, Kaitlin, who also posed for the photo, 

and Lesley, who is in college. She has been blissfully married to Doug for 27 years.  

CHRISSY JACKSON, PRESIDENT & REGIONAL DIRECTOR 

Chrissy Jackson has been writing since her first poem at the tender age of ten. That poem was 

ǇǳōƭƛǎƘŜŘ ƛƴ ǘƘŜ [ƛƴŎƻƭƴ /ƻƴǘƛƴŜƴǘŀƭ hǿƴŜǊΩǎ /ƭǳō ƴŜǿǎƭŜǘǘŜǊΣ ŀǎ ƘŜǊ ŦŀǘƘŜǊ ƻǿƴŜŘ ŀ мфпу [ƛƴŎƻƭƴ 

Continental, and she wrote about his winning a trophy at a meet. During her career in property 

management, she published over thirty books on various aspects of managing multi-family 

residential housing. Retirement naturally led Chrissy to more writing, as well as involvement with 

Florida Writers Association, first as a member and conference attendee, then to a statewide level 

as vice president and then president. She also serves as regional director for Pinellas and has been 

involved in directing the annual conferences since 2005. 

ELAINE SENECAL, SECRETARY 

Elaine Senecal graduated from Fisher College, Boston, Massachusetts, with a degree in business 

science management. She also acquired programming certificates from Newbury College, 

Boston, Massachusetts. She volunteered for five years as executive director/treasurer for (PIN) 

technical/programming group, where her primary responsibilities included organizing annual 

meetings (hotel accommodations/speakers/vendors/dinners/tours), agenda structure/

publishing, and maintaining all membership communication and dues. She also allotted two 

years to the Middlesex Conservation Commission in Massachusetts, where she organized 

fundraising programs and acted as liaison between landowners, SCC, and State Agencies. 

Board of Directors... 

CHRIS HAMILTON, VICE PRESIDENT & REGIONAL DIRECTOR 

Chris Hamilton became active in social media during last year's Florida Writers conference. 

Since dipping his toe in the water, he's become an active blogger and is the FWA Virtual 

Writer's Group leader and conference blogmaster. See his Virtual Writers Group blog (pub-

news.blogspot.com) for the latest on Writing in the 21st Century. Chris is also working on 

getting a series of detective novels published. He serves as regional director for Indian River and 

all regions for which there is no appointed regional director. He has experience in marketing, 

public speaking, broadcasting, technical writing, and training.  

mailto:webmaster@floridawriters.net
mailto:chrissyj@earthlink.net
http://pub-news.blogspot.com
http://pub-news.blogspot.com
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VIC DIGENTI, NORTHEAST FLORIDA RD 

After 35 years in public broadcasting working as a director, fundraiser, and producer of the 

Jacksonville Jazz Festival, Vic DiGenti turned to his first loveτwriting. He found inspiration in his 

household of feline critters and wrote three adventure/fantasies with a feline protagonist. 

Windrusher, Windrusher and the Cave of Tho-hoth, and Windrusher and the Trail of Fire have 

won multiple awards and attracted readers of all ages. His unpublished mystery/suspense 

novel, Matanzas Bay, won Unpublished Book of the Year at the 2009 Royal Palm Literary 

Awards competition. Vic is also president of the Friends of the Library, Ponte Vedra Beach. 

EUGENE ORLANDO, HILLSBOROUGH COUNTY RD 

Holding an MS degree in computer science education, Eugene Orlando is a retired teacher of 

computer science at an adult high school in Tampa. He studied playwriting under a visiting 

guest artist at the University of South Florida. In Florida writing associations, he received three 

first-place awards for unpublished novels and short stories, three second-place novel awards, 

and three third-place novel awards. He's received three honorable mentions in the Annual 

Writer's Digest Writing Competitions for short stories. 

DAN GRIFFITH, BREVARD RD 

Dan Griffith had a full academic scholarship in engineering, but took his degree in business 

administration and another in education. He taught public school in Syracuse for 34 years 

before retiring to Florida in 1997. In Brevard, he led a languishing local poetry group in new 

activities and growth. Becoming a Florida Writers Association regional director in 2002, he 

ǊŜŎǊǳƛǘŜŘ ŀƴŘ ǘǊŀƛƴŜŘ ƻǘƘŜǊ w5ǎ ŀƴŘ ǎŜǊǾŜŘ ŀǎ C²!Ωǎ ǇǊŜǎƛŘŜƴǘ ƛƴ ŦǊƻƳ нллр ǘƻ нллфΦ 5ŀƴ 

enjoys outdoor sports, his big family, community advocacy for the aged, and studying the Bible. 

He writes in the genres of poetry and Judeo-Christian inspiration.  

Regional Directors... 

VERONICA HART, CENTRAL EAST COAST RD 

Veronica H. (Ronnie) Hart is regional director, Central East Coast region, covering Volusia, 

CƭŀƎƭŜǊΣ ŀƴŘ tǳǘƴŀƳ ŎƻǳƴǘƛŜǎΦ wƻƴƴƛŜ ƧƻƛƴŜŘ ŀ ǎƳŀƭƭ C²! ƎǊƻǳǇ ǘƘŀǘ ƳŜǘ ƛƴ ŀ ƳŜƳōŜǊΩǎ ƘƻƳŜΣ 

primarily because of the slogan: Writers Helping Writers. She later became the writing group 

leader for the Daytona Writers and moved the meetings to a public venue. When the numbers 

grew, two additional groups were formed to keep the meeting size manageable: Port Orange 

{ŎǊƛōŜǎ ŀƴŘ tŀƭƳ /ƻŀǎǘΦ ²ƛǘƘ ǘƘŀƴƪǎ ǘƻ ŀƭƭ ǘƘŜ ƳŜƳōŜǊǎ ƻŦ ƘŜǊ ǾŀǊƛƻǳǎ ŎǊƛǘƛǉǳŜ ƎǊƻǳǇǎΣ wƻƴƴƛŜΩǎ 

book, The Prince of Keegan Bay, was released in March 2010. 

mailto:vicdig@comcast.net
mailto:eo@eugeneorlando.com
mailto:brevardfwa@earthlink.net
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ANDREW J. ROBINSON, CENTRAL FLORIDA RD 

Andrew J. Robinson is a civil engineer by day and a writer/filmmaker by night. He has written 

three novelsτa murder mystery and two young adult/sci-fi novels. One YA novel, Lexa and the 

Gordian Maze of Terra, was published by Amira Press. He has written close to a dozen 

screenplays. His first script, Wiccans Lair, made into a motion picture by PC Productions, is 

ǎŜŜƪƛƴƎ ŘƛǎǘǊƛōǳǘƛƻƴΦ IŜΩǎ ƳŀǊǊƛŜŘ ǿƛǘƘ ƻƴŜ ŘŀǳƎƘǘŜǊΣ ǿƘƛŎƘ ŜȄǇƭŀƛƴǎ Ƙƛǎ ǿƘȅ Ƴƻǎǘ ƻŦ Ƙƛǎ ǎǘƻǊƛŜǎ 

and scripts feature strong female main characters. He met his wife doing community theatre, 

and they had a theatre-theme wedding. 

DAVID PEREDA, WESTERN NORTH CAROLINA RD 

David Pereda is an award-winning author and college writing instructor living in Asheville, North 

Carolina. He is the regional director of Florida Writers Association's Western North Carolina 

division and the founder of Asheville Writing Enthusiasts (AWE). His novel, Havana: Top Secret, 

published by Eternal Press, is now available. Pereda is a former consultant with global giant 

Booz Allen Hamilton, where he worked with the governments of Mexico, Venezuela, and Qatar, 

among others. David is an athlete who has won awards in international equestrian events and 

maintains records in track and field. He is a member of MENSA and speaks four languages. He 

earned his MBS from Pepperdine University in California and bachelor degrees in English 

literature and mathematics at the University of South Florida in Tampa. 

SHARA PENDRAGON SMOCK, SOUTHWEST FLORIDA RD 

Shara Pendragon Smock has written Living with Big Cats and Hooking the Reader: Opening Lines 

that Sell, as well as a chapter in How I Got the GigΣ ŀ ǿǊƛǘŜǊΩǎ ƘŀƴŘōƻƻƪΦ tǊƛƻǊ ǘƻ ǿǊƛǘƛƴƎ Ŧǳƴ ōƻƻƪǎΣ 

she wrote more than thirty computer software manuals and numerous features for online and 

print, including a column for The Sarasota Herald-Tribune. With Kathryn Taromina, Shara is writing 

[ŜǘΩǎ ¢ŀƭƪ 5ƛǊǘȅ ŀōƻǳǘ DŀǊōŀƎŜΣ ŀ ōƻƻƪ ƻŦ !ƳŜǊƛŎŀΩǎ ōŜǎǘ ǎǘƻǊƛŜǎ ŦǊƻƳ ƎŀǊōŀƎŜ ŎƻƭƭŜŎǘƻǊǎΦ  

Regional Directors (Cont., 2)... 

Got a few minutes? Put them to work!  

Check out the Silent Auction to benefit the Florida Writers Foundation and literacy 

and get ahead on your holiday shopping. 

Dozens of prizes, including a certificate for a day of Swedish 

massage, haircut, facial, manicure & pedicure!   

Check out the goodiesðand bid highðitôs for a great cause! We are the Florida Writers 
Foundation, Inc., a 501[c]3 nonprofit corporation specifically formed to promote literacy, as 

well as enhance the writing skills of children, youth, and adults.  
Check out the items, Ballroom F. 

mailto:DrWhoAR@hotmail.com
mailto:fwasmock@cfl.rr.com
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The FWA Network http://FWANetwork.ning.com is a private and very lively online 
social networking site where Florida Writers Association members make personal  
and professional connections to support their writing careers. 

Now you can reach 400+ (and growing) of our most active members with your  
marketing message. Your ad will appear prominently on the front page of the siteτ 
and every page the on the site members visit!  

Space is limited! Reserve your ad now. 
 

Announcing Advertising Opportunities 

on the FWA Network 

The FWA Network: another way FWA is ñWriters Helping Writers.ò 

HOW TO PLACE AN AD  

1. Please reference the rates below. No exceptions will be made. 
2. Make your check payable to the Florida Writers Association, Inc. Mark ñFWA Network Adò on the face of the 

check and send it to Chrissy Jackson, President, Florida Writers Association, P.O. Box 66069, St. Pete Beach, 
FL 33736-6069. Please include your name, address, phone number, and email address with the payment. 

3. Email your ad to Mary Ann de Stefano, FWANetwork@FloridaWriters.net. Include your name, address, phone 
number, and email address. 

4. Once your payment and ad have been received, you will receive a confirmation from Mary Ann, and your ad will 
appear on the Network. 

5. Ads are subject to renewal and payment after the six-month period is over. 

6. We reserve the right to decline advertising for any reason. If we do not place your ad, your payment will be  

refunded. 

AD FORMAT & RATES  

Regular Ad. 160 pixels wide x 160 pixels tall.  

FWA members: $40/six months. Nonmembers: $60/six months. 

Double Ad. 160 pixels wide x 320 pixels tall.  

FWA members: $80/six months. Nonmembers: $120/six months. 

Ads must be in jpeg format. No animation.  

Questions? Contact Mary Ann de Stefano, FWANetwork@FloridaWriters.net 
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Writers Group Leaders... 

Mark Adduci, Wellington; Barbara Beswick, Sebring; Leona Bodie, Palm City (not pictured); Jason Calabrese, Naples (not pic-
tured); Maggie Carter, Amelia Island (not pictured); Angele Kay Cheney (co-leader), Gainesville; Dahris Clair, New Port Richey; 
Melody Cooper, Tampa 

Chris Coward, Oxford; Vic DiGenti, Ponte Vedra; Rik Feeney, Orlando; Gregg Golson, River Writers; Dona Gould, Bradenton 

Sheila Diana Greene (co-leader), Gainesville; Susan Haley, Sarasota; Chris Hamilton, E-Region; Carol Jones, Ocala;  
Maureen Jung, Clay County  

Kenn Kincaid, Lady Lake Christian Writers; Toni Martin, Wesley Chapel; Joe Midzalkowski, Polk County (not pictured);  
Robert Mykle, Palm Beach; Virginia Nygard, Treasure Coast; Eugene Orlando, Brandon 


